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Minister
Ministry of Planning
Government of the People’s Republic
of Bangladesh

Message

It brings an immense pleasure for me to know that Bangladesh Bureau of Statistics (BBS) has
conducted a nationwide survey on ‘Distributive Trade’ and prepared a comprehensive and
informative survey report, which is going to be published soon. I am confident that this
publication will constitute a useful tool for the diffusion of up-to-date information and
knowledge related to the leading indicators like gross value added, employment size, operating

surplus, disposable income, savings, etc. of the trade sector.

We all know that the present-day Bangladesh, under the dedicated and far-sighted leadership of
Sheikh Hasina, Honorable Prime Minister of Bangladesh as well as daughter of the Father of the
Nation Bangabandhu Sheikh Mujibur Rahman, has been rapidly developing in almost all the
sectors of the country for which Bangladesh is considered as a ‘role model of development’ for
other developing countries. Needless to say, her government has already undertaken a lot of steps

and initiatives in bringing out fruitful and positive changes and modernization of the BBS.

I would like to convey my heartfelt thanks and congratulation to BBS for conducting this survey
and generating innovative and valuable policy-relevant indicators, which will help us to get more
insights and a clear understanding of the most important aspects of the distributive trade. | hope
this report will be of practical use for policymakers, planners and many others who have reasons

to be concerned with the nitty-gritty of the trade sector of Bangladesh.

In this context, | also extend my special thanks to Mr. Mohammad Yamin Chowdhury, Secretary,
Statistics and Informatics Division (SID) for his sincere guidance and continuous support

towards the successful implementation of the survey and bringing out this publication in time.

Finally, I thank Mr. Mohammad Tajul Islam, Director General, BBS and his team who have
worked hard on steering the survey and bringing out this publication.

Dhaka M. A. Mannan, MP
June 2021
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Secretary
Statistics and Informatics Division (SID)
Ministry of Planning

Government of the People’s Republic of Bangladesh

Foreword

Distributive trade comprising wholesale trade and retail trade is one of the key factors in overall
development of Bangladesh. Distributive Trade has an important role in stimulating economic growth
and generating employment for highly skilled as well as unskilled people of the country. The share of
trade sector of the country’s Gross Domestic Product (GDP) has been growing gradually, and currently
its contribution to GDP is around 14%. The reliable and up-to-date data on distributive trade is vital for
the government to assess short and long-term movements in the trade sector for rationalization of
economic policies. In addition to that, distributive trade also plays a vital role for a country’s political,
economic and social stability.

We all know that Bangladesh is internationally committed to achieve Sustainable Development Goals
(SDGs) by 2030. The country is earnestly trying to achieve these goals under the able and optimistic
leadership of the Honorable Prime Minister Sheikh Hasina who is also the daughter of the Father of the
Nation Bangabandhu Sheikh Mujibur Rahman.

Bangladesh Bureau of Statistics (BBS) has recently conducted a successful survey on distributive trade
to capture core information relating to gross value added, employment size, operating surplus, disposal
income, savings, etc. of the trade sector. At the same time, BBS has prepared the survey report for wider
use by stakeholders. | am really happy to see the publication.

I know that the primary users and beneficiaries of the findings available from this survey are the national
accounts compilers at BBS, who are relentlessly striving to estimate quality GDP. | would like to take
this opportunity to urge them to explore every possibility of using the survey findings for developing,
refining and maintaining the quality of National Accounts Statistics (NAS) of Bangladesh in accordance
with the international standard. | also hope that the information and insights presented in this publication
will be useful to planners, policymakers, academicians and researchers.

I am thankful to all concerned official and staff of Bangladesh Bureau of Statistics (BBS) for their
dedicated efforts towards the successful implementation of the survey and bringing out this publication
in time. My special thanks are also due to the staff members of SID and BBS for their sincere and tireless
efforts in conducting the survey and bringing out this publication, which is another commendable
achievement of Bangladesh Bureau of Statistics.

Dhaka Mohammad Yamin Chowdhury
June 2021 Secretary
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Director General
Bangladesh Bureau of Statistic
Ministry of Planning

Preface

Bangladesh Bureau of Statistics (BBS), the National Statistical Office (NSO), is the sole custodian and
authoritative source of official statistics. BBS is entrusted with the responsibility of collection, collation and
dissemination of socio-economic, socio-demographic and environmental data to make the Bangladeshi citizen
an informed nation. Further, BBS is responsible for compilation of the country’s Gross Domestic Product
(GDP) on a regular basis.

We all know that Bangladesh is committed to achieve ‘Vision 2021’ and “Vision 2041’ as well as Sustainable
Development Goals (SDGs) by 2030 under the visionary leadership of the Honorable Prime Minister Sheikh
Hasina. For which we are working dedicatedly.

The distributive trade comprising wholesale and retail trade is one of the major contributors to the county’s
GDP and provides employment opportunities to a significant number of people. The volume and the trend of
the distributive trade are an important measure of the country’s economy because it represents a significant
economic activity within the country that relates production and consumption.

Bangladesh Bureau of Statistics always confers considerable importance to coverage and quality aspects of
GDP. BBS has conducted this survey to cater emerging data needs to estimate quality GDP and update the
base of GDP from financial year 2005-06 to 2015-16. This publication presents the important findings relating
to output, intermediate consumption, gross value added, operating surplus, primary income distribution,
secondary income distribution, disposable income, savings and net lending/borrowing of the trade sector. The
main users and beneficiaries of this publication are the national account compilers at BBS, who are
unremittingly endeavoring to develop and update the National Accounts Statistics (NSA) and change the base
year of GDP. | do hope this informative publication will be useful for planners, policymakers, researchers and
other stakeholders who are interested in the nitty-gritty of the distributive trade of Bangladesh.

I would like to express my deep sense of gratitude to Mr. Mohammad Yeamin Chowdhury, Secretary,
Statistics and Informatics Division for his guidance and continuous support towards the successful
implementation of this survey program. It would not have been possible on our part to prepare this survey
report without his sincere guidance and prudence cooperation.

I highly appreciate the duties and performance done by Mr. Ziauddin Ahmed, Project Director and Director,
National Accounting Wing (GDP and Foreign Trade). Thanks to all staff-members of BBS and Statistics and
Informatics Division (SID) for making this survey program a success. Thanks for all of them.

Dhaka Mohammad Tajul Islam
June 2021 Director General
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Acknowledgement

This publication is a tangible outcome of the “Survey on Distributive Trade (DTS) conducted
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My sincere gratitude is due to Mr. Mohammad Tajul Islam, Director General, Bangladesh
Bureau of Statistics (BBS). His patience, enthusiasm and insightful comments and suggestions
were vital for me to complete this survey and bring out this publication in due time.
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of the survey and writing of this report.
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publication within the stipulated time frame.
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Types of trade establishments Number Percent
45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 216714 5.49
46- Whole sale trade , except of motor vehicles and motorcycles 242729 6.15
47- Retail trade, except of motor vehicles and motor cycles 3487203 88.36
Total 3946646 100.00
Full-time employment size

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 570007 7.48
46- Whole sale trade , except of motor vehicles and motorcycles 790982 10.38
47- Retail trade, except of motor vehicles and motor cycles 6257843 82.14
Total 7618832 100.00
Part-time employment size

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 24710 2.45
46- Whole sale trade , except of motor vehicles and motorcycles 197774 19.60
47- Retail trade, except of motor vehicles and motor cycles 786604 77.95
Total 1009088 100.00
Emmploment cost Million TK. | Percent
45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 23695.03 6.18
46- Whole sale trade , except of motor vehicles and motorcycles 83365.03 21.74
47- Retail trade, except of motor vehicles and motor cycles 276475.87 72.09
Total 383535.93 | 100.00
Gross margin

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 172451.50 | 3.12
46- Whole sale trade , except of motor vehicles and motorcycles 1242874.74 | 22.48
47- Retail trade, except of motor vehicles and motor cycles 4113378.35 | 74.40
Total 5528704.59 | 100.00
Output

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 182516.41 3.25
46- Whole sale trade , except of motor vehicles and motorcycles 1255165.92 | 22.38
47- Retail trade, except of motor vehicles and motor cycles 4171325.51 | 74.37
Total 5609007.84 | 100.00
Intermediate consumption

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 35378.26 4.34
46- Whole sale trade , except of motor vehicles and motorcycles 146025.65 17.93
47- Retail trade, except of motor vehicles and motor cycles 632871.67 77.72
Total 814275.58 | 100.00
Gross value added

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 147138.15 | 3.07
46- Whole sale trade , except of motor vehicles and motorcycles 1109140.27 | 23.13
47- Retail trade, except of motor vehicles and motor cycles 3538453.84 | 73.80
Total 4794732.26 | 100.00
Net value added

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 142254.50 | 3.01
46- Whole sale trade , except of motor vehicles and motorcycles 1103847.40 | 23.38
47- Retail trade, except of motor vehicles and motor cycles 3475926.51 | 73.61
Total 4722028.41 | 100.00
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Property income (receivable) Million TK. | Percent
45- Wholesale and retail trade and repair of motor vehicles and motorcycles 254.22 4.32
46- Whole sale trade , except of motor vehicles and motorcycles 919.29 15.61
47- Retail trade, except of motor vehicles and motor cycles 4714.03 80.07
Total 5887.54 100.00
Property income (payable)

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 2106.44 2.30
46- Whole sale trade , except of motor vehicles and motorcycles 4507.2 4.92
47- Retail trade, except of motor vehicles and motor cycles 84926.99 92.78
Total 91540.63 100.00
Operating surplus (gross)

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 123318.18 | 3.04
46- Whole sale trade , except of motor vehicles and motorcycles 1025734.61 | 25.30
47- Retail trade, except of motor vehicles and motor cycles 2905143.79 | 71.66
Total 4054196.58 | 100.00
Disposable Income

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 121359.06 3.06
46- Whole sale trade , except of motor vehicles and motorcycles 1020679.69 25.75
47- Retail trade, except of motor vehicles and motor cycles 2822463.71 71.19
Total 3964502.46 | 100.00
Savings

45- Wholesale and retail trade and repair of motor vehicles and motorcycles | 121359.06 3.06
46- Whole sale trade , except of motor vehicles and motorcycles 1020679.69 25.75
47- Retail trade, except of motor vehicles and motor cycles 2822463.71 | 71.19
Total 3964502.46 | 100.00
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a. Annual output per person employed

Million TK.

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 0.31
46- Whole sale trade , except of motor vehicles and motorcycles 1.41
47- Retail trade, except of motor vehicles and motor cycles 0.63
Average 0.69
b. Annual gross value added per person employed (million TK.)

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 0.25
46- Whole sale trade , except of motor vehicles and motorcycles 1.25
47- Retail trade, except of motor vehicles and motor cycles 0.53
Average 0.59
c. Annual net value added per person employed ( million TK.)

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 0.24
46- Whole sale trade , except of motor vehicles and motorcycles 1.24
47- Retail trade, except of motor vehicles and motor cycles 0.52
Average 0.58
d. Annual turnover per person employed (million TK.)

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 2.18
46- Whole sale trade , except of motor vehicles and motorcycles 14.37
47- Retail trade, except of motor vehicles and motor cycles 1.99
Average 3.36
e. Gross margin-to- turnover ratio

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 0.14
46- Whole sale trade , except of motor vehicles and motorcycles 0.10
47- Retail trade, except of motor vehicles and motor cycles 0.31
Average 0.20
f. Share of distributive trade value added in total value added

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 0.61
46- Whole sale trade , except of motor vehicles and motorcycles 4.58
47- Retail trade, except of motor vehicles and motor cycles 14.62
Average 19.81

g. Employment in distributive trade activity as a share (%) of total employment of the economy

45- Wholesale and retail trade and repair of motor vehicles and motorcycles 0.94
46- Whole sale trade , except of motor vehicles and motorcycles 1.57
47- Retail trade, except of motor vehicles and motor cycles 11.19
Average 13.70
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The Survey on Distributive Trade was

conducted to provide a reliable database of
leading economic indicatots as well as
, performance indicators of the trade sector those
are absolutely necessary to  the national
accounts compilers for the compilation of
( ) quality estimate of Gross Domestic Product
- , (GDP). The survey produced a wide range of
data and information which will, to a great
extent, improve the knowledge and
( )- understanding of the present situation of the
trade sector and its contribution to the nation’s
Gross Domestic Product (GDP).

The snapshot of the key findings is highlighted
with a view to providing readers with an idea and
a proper understanding of this publication
without having to go through the entire content.

Number of trade establishments

3946646, The total number of establishments engaged in
trading was estimated to 3946646, of which
wholesale and retail trade and repair of motor

( %) 216714 vehicles and motorcycles (division 45)

(5:49%), accounted for 216714 (5.49%), wholesale trade,
( 46) 242729 except of motor vehicles and motorcycles

(6.15%) ( 47) (division 46) accounted for 242729 (6.15%) and
3487203 then retail trade, except of motor vehicles and
motorcycles (division 47) accounted for 3487203

(88.36%) (88.36 %).

Employment size

. 2018 8414148 e As of December 2018, a total of
8414148 persons were reported to be
working in the trade sector. Among
them, as many as 7386442 (87.79%)
were full-time and 1027706 (12.21%)
were part-time workers.

7386442 (87.79%)
1027706 (12.21%)
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: 97.27%
87.21%
2019 , 8627920
76 (. %)
(.70%)
97.65% %
2018
97.27%
2.73%
2019 97.65% 2.35%
%
%, . %
%
12.02% 201
42367.54

The male workers were in the vast
majority  with 97.27% in full-time
workers and 87.21% in part-time
workers.

As of December 2019, a total of
8627920 persons were reported to be
working in the trade sector. Among
them, 7618832 (88.30 %) were full-
time and 1009088 (11.70 %) were part-
time workers.

The male workers were in the vast
majority with 97.65 % in full —time
workers and 85.18 % in part-time
workers.

Gender composition of full-time employee:

Males’ share of employment in trade sector
was extremely high. In 2018, males
contributed 97.27 % and females
contributed 2.73% of the total full-time
employees in the trade sector.

In 2019, males represented 97.65 % and
females represented 2.35 %.

Significant gender inequality exists in
access to and participation in
economic activities related to the
trade sector.

Full-time employment growth

Full-time annual employment growth in
the trade sector was estimated at 3.15%
in 2019 over the previous year.
Full-time employment was projected to
grow 3.22 %, 3.79 % and 3.06 % for
division 45, 46 and 47 respectively.

Employment cost

In 2018, the total employment cost was
TK. 342367.54 million as against Tk.
383535.93 million in 2019 with an
annual growth of 12.02%.

xxxvii | Page



5609007.84

74.37%,
45-
3.25%

47-
46- 22.38%

( )4794732.26

47-
(73.80%), 46
(23.13%) 45 (3.07%)
4054196.58
45-
2.99%, 46-  25.31%
47-  71.69%
3964502.46
(71.19%),
46 (25.75%) 45 (3.06%)

Gross output

The total gross output was recorded at
Tk. 5609007.84 million for the year
2019.

Of total output , division 47 alone
accounted for 74.37 %, followed by
division 46 (22.38 %) .

Output was the least for division 45, only
3.25 %.

Gross value added

Gross Value Added (GVA) for the trade
sector appeared to be Tk. 4794732.26
million for the fiscal year 2019.

Gross value added was the highest
(73.80%) for division 47, followed by
division 46 (23.13%) and division 45
(3.07%) respectively.

Gross operating surplus

The gross operating surplus appeared to
be Tk. 4054196.58 Million for fiscal
years 20109.

Out of total gross operating surplus,
division 45 shared 2.99%, division 46
shared 25.31% and division 47 shared
71.69%.

Disposable income

Total disposable income was estimated
at Tk. 3964502.46 million for fiscal year
2019.

Of total disposable income, division 47
represented the highest share (71.19
%), followed by division 46 (25.75 %)
and division 45 (3.06 %).
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Savings

For establishments engaged in trading,
savings (gross) for accounting periods
2019 came up to TK. 3964502.46
million.

Of total savings, division 47
represented the highest share (71.19
%), followed by division 46 (25.75 %)
and division 45 (3.06 %).

In this case disposable income and
saving are equal because final
consumption is zero.

Net lending (+)/ Net borrowing (-)

For the trading sector,net lending
appeared to be Tk. 3958130.69 million
for fiscal years 2019 .

This indicates that the trade sector is

providing financial resources to other

sectors of the country’s economy.

Annual output per person employed

The average annual output per person
employed was estimated at TK. 0.69
million. The average annual output per
person employed was the highest for
division 46 (TK.1.41 million), followed
by division 47 (TK. 0.63 million) and
division 45 (TK.0.31  million)
respectively.

Annual gross value added per person
employed

Annual gross value added per person
employed was recorded at TK. 0.25
million, TK. 1.25 million and TK. 0.53
million for division 45, 46 and 47

respectively.
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e The gross value added per person
employed was maximum (TK. 1.25
million) for group 46 and was the least
(TK. 0.25 million) for group 45. The
average gross value added per person
employed for all types of trade
establishments appeared to be TK. 0.59
million.

Annual net  value added per person
employed

e Annual net value added per person
employed was recorded at TK. 0.24
million, TK. 1.24 million and TK. 0.52
million for division 45, 46 and 47
respectively.

e Average gross value added per person
employed for all types of trade
establishments appeared to be TK. 0.58
million

Turnover per person employed

e The average annual turnover per person

employed in trade sector was recorded
at TK. 3.36 million.

e Wholesale trade, except of motor
vehicles and motorcycles (division 46)
witnessed the highest turnover (TK.
14.37 million) per person employed,
whereas retail trade, except of motor
vehicles and motorcycles (division 47)
observed the lowest turnover per person
employed ( Tk.1.99 million).

Gross margin-to- turnover ratio

e Gross margin-to- turnover ratio was
prominent (0.31) for division 47,
followed by division 45 (0.14) and
division 46 (0.10) respectively.

e On average, gross margin-to- turnover
ratio for all types of trading
establishments was found to be 0.20.
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Share of distributive trade value added in
total value added
e Share of distributive trade value added
in total value added, on average, for all
% types of trading activities was
approximated at 19.81% .

e Share of distributive trade value added
in total value added appeared to be the
highest for retail trade, except of motor

(. %) vehicles and motorcycles (14.62 %),
followed by whole sale trade , except of
motor vehicles and motorcycles (4.58%)
and then wholesale and retail trade and
repair of motor vehicles and
motorcycles (0.61%).

Employment in distributive trade activity as
a share of total employment of the economy

2019 62.98 e In 2019, the total employment in the
economy was projected to 62.98
million. Of which, trade sector consists

70% of 13.70 % of the total labour force.

0.94%, e Out of total employment in the trade
sector, 0.94%, 1.57% and 11.19% of
the workforce were employed in

( 45) wholesale and retail trade and repair of
motor vehicles and motorcycles
’ (division 45), wholesale trade , except
( ) of motor vehicles and motorcycles
(division 46) and retail trade, except of
motor vehicles and motorcycles
( ) (division 47) respectively.

1.57% 11.19%
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Bangladesh Bureau of Statistics (BBS) is the

nodal agency for coordinating statistical system of
the country and responsible for collection,
compilation and dissemination of socio-economic
and socio-demographic data on regular basis.
Moreover, BBS is entrusted with the responsibility
of compilation of Gross Domestic Product (GDP)
on an annual basis along with other national
accounts aggregates such as Gross National
Income (GNI), Gross Disposable Income (GDI),
Gross Fixed Capital Formation (GFCF),
consumption, saving and investment. BBS
estimates GDP by using both production approach
as well as expenditure approach.

Good quality of GDP estimate is vital for policy
formulation of a country because GDP is a basic
indicator of the economy’s overall economic
performance. There is a direct co-relation with the
trend of GDP and the development of a country. It
is also recognized that a strong relationship exists
between GDP growth and poverty alleviation.
Therefore, timely and exhaustive GDP estimate is
vital for smooth functioning of a country.
Compilation of GDP is a robust work and full
coverage of all economic activities is a prerequisite
for good quality of GDP. Lack of coverage in GDP
estimate causes problems for users in terms of both
level and trend.

For GDP compilation, the whole economy of the
country is currently divided into 15 sectors
according to ISIC (International Standard
Industrial Classification). Distributive trade,
consisting of wholesale and retail Trade, is the
third major economic sector after manufacturing
and agriculture. Trade sector is a major component
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of Bangladesh’s service sector and important for
fueling the growth of Bangladesh economy. It
represents about 14 % of Gross Domestic Product
(GDP) and provides employment opportunity for a
large number of people.

Volume and trend of distributive trade is an
important measure of the economy because it
represents a significant economic activity within
national economy that relates production and
consumption. It is also important for government
to assess short and long-term movement in
Distribution Trade Sector for rationalization of
economic policies. The distributive trade plays an
important role in country’s political, economic and
social stability.

Considering the crucial role of distributive trade in
the performance of Bangladesh economy and to
generate new-fangled data to mitigate existing data
gaps, Bangladesh Bureau of Statistics (BBS)
planned to conduct Distributive Trade Survey
(DTS) with the aim of providing reliable data for
compiling GDP with wider coverage and
improved methodology and to inform policy
interventionist and planners about the structural
changes that are taking place in trade sector of
Bangladesh.

This report provides an overview of the result
available from the survey. The report consists of
five chapters and an appendix table. Chapter |
explains the background and objectives of the
survey, Chapter Il summarizes the survey
methodology and the conceptual framework in line
of international guidelines and standards,
particularly guidelines articulated in the 2008 SNA
(System of National Accounts) and International
Recommendations for Distributive Trade
Statistics2008, on which the remainder of this
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report is based. Chapter Il outlines the basic
knowledge of different terminologies used in this
publication related to the strategy for measurement
of output, intermediate consumption and value
added. Chapter 1V present the leading statistical
results available from the survey with a view to
providing a clear understanding of the trade
sector. Lastly, Chapter V deals with the sequence
of accounts of trade sector.

An appendix is attached at the end of this report.
This appendix will allow readers to point to
additional information that is relevant, but would
be out of place in the main body of the text.

The survey scope is defined in the following way:

For this survey, the target population scope is the
establishments those are engaged in trading
(wholesale and retail trade) and are included in
Section G of Bangladesh Standard Industrial
Classification (BSIC, 2009). Section G of BSIC

covers the following:

e Wholesale and retail trade and repair of
motor vehicles and motorcycles, auto-
rickshaws and rickshaws (Division 45);

o Wholesale trade, except of motor vehicles
and motorcycles (Division 46);

o Retail trade, except of motor vehicles and

motorcycles (Division 47).

All statistical units (establishments engaged in
wholesale and retail trade) located in the
Bangladesh territory are under the purview of the
survey.
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The reference period of the survey is the calendar
year 2019. The data regarding the number of
employment relate to a specific date, 30 December

2019.

The survey was implemented by Bangladesh
Bureau of Statistics (BBS). The funding for
the survey was received from the Government
of Bangladesh (GOB). A  Project
Implementation Committee (PIC) consists of
experts from both BBS and outside the BBS
was established. The committee provided
overall technical assistance on survey
methodology, sample design and
questionnaire development. An in-house
working group was also formed with
representatives from different wings of
Bangladesh Bureau of Statistics (BBS). This
working group reviewed the scope, objectives
and draft questionnaire(s) of the survey and
recommended several survey items for
inclusion in and deletion from the survey. The
recommendations made by the working group
were reviewed and approved by the Project
Implementation Committee (PIC).

The purpose of this survey is to provide an
assessment of the current state of the output
and value added created by wholesale and
retail trades. The output of this survey is the
availability of and accessibility to quality data
on output, intermediate consumption (IC),
value added (VA), operating surplus, saving
etc. of trade sector.

The findings of the survey will be used to

» Estimate Gross Domestic Product
(GDP) of the trade sector with
exhaustive coverage and improved
methodology;

» Revise and rebase GDP with a
relatively current base year;
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» Estimate final consumption
expenditure of households;

» Provide benchmark of various core
parameters related to distributive
trade;

» Evaluate the economic performance
of the distributive trade sector by the
government;

» Assess short and long-term
movements for rationalization of the
economic policies, including
monetary policy by the policy
makers.

The primary users of the findings available
from this survey are the national accounts
compilers of Bangladesh Bureau of Statistics.
Distributive Trade Statistics (DTS) can also be
used by Business community for assessing the
dynamics of the wholesale and retail trade
market. Furthermore, DTS can be used by
researchers to monitor economic trends.

Though the conceptual framework of this
survey is anchored on the System of National
Accounts (SNA-2008), nevertheless like all
other surveys and studies, this survey is also
not free from limitations. In spite of its scope,
survey methodology presents certain limits
that must be considered. The major limitation
of this survey is associated with the
construction of study frame. Study frame (list
of economic units to be investigated) was
collected from Economic Census, 2013. As a
consequence, some economic units those
appeared in the economy after 2013 were
missing from the list. All these missing units
should appear on the frame but do not, and so
coverage error is there. Coverage error occurs
when some members of a population are
excluded from the sample frame. Moreover,
sampling error is also present. Sampling error
arises as a result of taking sample from
population rather than using the whole
population.

In order to achieve the goals and objectives of
the survey, following activities were
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undertaken. The activities are only broad
indicators, and therefore not limited to
achieving the specific outputs.

Output I: Draft questionnaire prepared and
staff of Bangladesh Bureau of Statistics (BBS)
trained to design and carryout the survey.

Activities:
» Review the existing literature and
studies;
» Prepare draft questionnaire;
» Finalize concept, definition,
classification, and methodology of the
survey;

» Prepare various training materials
including enumerators’ manual,

» Conduct training of the enumerators
and supervisors;

» Develop tabulation plan, formulate
dummy tables and specify other
outputs;

» Analyze system and computer
programming and draft data
processing specifications.

Output IlI: Field pre-testing accomplished,
study/investigation conducted and study

methodology established.

Activities:

» Design field pre-testing;

» Select and train personnel for field
pre-testing;

» Dispatch of trained personnel to the
selected establishments for field pre-
testing and collect information using
the study instruments;

» Train data processing personnel to

capture the information collected

through the field pre-testing;

Verify, clean and tabulate data;

Evaluate field pre-testing results;

» Based on findings available from pre-
testing, finalize study instruments,

\ 2%
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data  processing  specifications,
tabulation plan and the output
requirements.

Output I11: Final study instruments produced
and survey conducted.

Activities:

>

Print final study instruments including
questionnaires and instruction manuals
in sufficient numbers to meet the
planned number of establishments for
investigation;

Select and trained field personnel;
Conduct interview at establishments,
verify filled-in questionnaire, filled
follow-up as required and return
completed questionnaires to the office;
Edit, code, enter and tabulate data
according to tabulation plan;

Evaluate and report on data capture
operations and production of the planned
output.

Output I1V: Data analysis carried out, report

produced and disseminated.

Activities:

» Carry out statistical analysis and
validation of study results;

» Prepare detailed draft report based on
the study findings;

» Finalize the draft report based on the
recommendations and suggestions

available from expert consultation.
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Chapter 11
Survey Methodology

Introduction

T his chapter presents an overview of the

methodology used in the survey. Preparation
of questionnaire, sampling design, method of
data collection and data processing, training of
enumerators / supervisors are briefly
discussed in this section. Moreover, this
chapter introduces all phases of the survey
process which is treated in detail throughout
the publication.

2.2. Literature Review

Literature review is a basic homework to
discover what type of statistical knowledge
currently exists related to this survey. A
careful and through review of existing
literature, research articles and other relevant
sources was done to conduct this survey.
Available literatures and publications were
vividly reviewed for better understanding on
the measurement process of output and value
added of the target economics units to
establish a means for developing more
substantial analysis and interpretation of the
survey problem. The System of Nation
Accounts, 2008 (SNA-2008) was also
specifically studied to grasp the best methods
of  calculating  output, intermediate
consumption and value added.

2.3. Sampling
2.3.1. Sampling Frame

A complete and comprehensive list frame, a
list of all establishments engaged in trading,
was used to define population of interest. The
list frame was available from the business
register constructed through economic
census2013.
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2.3.2. Universe

The universe for this study consisted of all
establishments belong to division 45, 46 and
47 of section G of ISIC, Rev.4 and located in
the geographical area of Bangladesh.

2.3.3. Sample Size

The sample size, a part of the population
chosen for the survey, is an important feature
of any empirical study/survey in which the
ultimate goal is to make inferences about a
population from a sample. The sample size of
this survey was constructed as the best
possible number of sampling units that were
needed to build a sound statistical conclusion
and inference. The level of precision accepted
was based on balancing accuracy and resource
in terms of budgetary provision and time. A
higher level of precision would require a
larger sample size and higher cost to achieve
those samples. There are many unique
formulas and ways to determine an
appropriate sample size. For this survey, the
following formula was adopted to determine
the sample size.

z2pgN
n= e2(N-1)+z2pq * deff
Where
N= Population size
Z= The value of the standard normal
variate at a given confidence level;
e= Margin of error;
p= Proportion of presence of attribute
g= Proportion of absence of attribute
deff= Design effect
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g=0.5

g=0.5

g=0.5

z%pqN
= %
e2(N-1)+z2%pq eff

= 862.26=862

, N=171714, Z=1.96, e =0.05, p=0.5,
deff = 2.25

z’pqN
n= *
e?(N—-1)+z%pq

deff

= 862.26=863

, N =287729 , Z=1.96, e =0.05, p=0.5,
deff = 2.25

z2pqN
— pq % eff
e2(N-1)+z2pq

=2380.91=2381
, N =3487203, Z=1.96, e =0.09, p=0.5,
deff=2

2.3.4. Sample Size for Division 45

On the basis of the sampling technique, the sample
size for division 45 was calculated at 862 as
shown below

_ z2pqN
T e2(N-1)+z2pq

deff

= 862.26=862

Where, N =171714, Z=1.96, e =0.05, p=0.5,
g=0.5 and deff = 2.25

However, it was decided to investigate a total of
875 establishments from division 45 (wholesale
and retail trade and repair of motor vehicles and
motorcycles).

2.3.5. Sample Size for Division 46

The sample size for division 46 was
estimated at 863 as shown below.

z’pqN
= *
e?(N —1) + z%pq

n

deff

= 862.26=863

Where, N = 287729, Z=1.96, e =0.05,
p=0.5, g=0.5 and deff = 2.25

However, it was decided to investigate a total
of 875 establishments from division 46
(wholesale trade, except motor vehicles and
motor cycles).

2.3.6 Sample Size for Division 47
The sample size for division 47 was
estimated at 2381 as shown below.

z2pgN
e2(N-1)+z2%pq ff

=2380.91=2381

Where, N = 3487203 , Z=1.96, e =0.09,
p=0.5, q=0.5 and deff = 2
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2.3.7. Allocation of Samples

Once the sample size was determined, the total
samples were distributed to three distinct and
mutually exclusive divisions i.e. division 45
(wholesale and retail trade; repair of motor
vehicles and motorcycles), division 46

) (wholesale trade, except of motor vehicles and
- motorcycles) and division 47 (retail trade,
except of motor vehicles and motorcycles)
proportional to the size of the division. The
size of the division was determined by the
number of total trading establishments in the
division. Samples allocated to each division
were further reallocated to different groups in
the division. Allocation of samples to
divisions and groups is presented in the table
below.
Table 2.1: Allocation of Samples to Divisions and Groups ( )
Division Group Urban  Rural Total
451- Sale of motor vehicles ( ) 27 17 44
452-Maintenance and repair of motor vehicles 92 48 140
45 ( )
453-Sale of motor vehicles parts and accessories 97 45 142
( )
454 - Sale, maintenance and repair of motorcycles, 224 325 549
scooters, auto rickshaws, rickshaws & related parts
and accessories ( : : -
: ! )
Sub-total 440 435 875
(A)
461-Wholesale on a fee or contact basis ( : 29 37 66
)
462-Wholesale of agricultural raw materials and live 111 26 137
46 animals ( )
463-Whole of food, beverage and tobacco ( 54 23 77
)
464-Wholesale of household goods ( 28 48 76
)
465-Wholesale of machinery, equipment and 19 36 55
supplies ( )
466-Other specialized wholesale ( 165 188 353
)

16| Page




Division Rural

469-Non specialized wholesale trade ( 52 59 111
)
Sub-total 458 417 875
(B)
471- Retail sale in non-specialized sectors 568 256 824
( )
472-Retail sale of food, beverages and tobacco in 151 92 243
specialized stores ( ,
)
473-Retail sale of automobiles fuel in specialized 27 20 47
stores ( (Automobile
fuel) )
474- Retail sale of information and communication 42 40 82
equipment in specialized stores (
- )
475- Retail sale of other household goods and 115 90 205
equipment in specialized stores (
)
476- Retail sale of cultural and recreation goods in 24 22 46
specialized stores (
)
477-Retail sale of other goods in specialized stores 370 327 697
( )
478-Retail sale via stall and markets ( 112 71 183
)
479-Retail trade not in stores, stall or market ( , 36 29 65
)
Sub-total 1445 947 2392
(©)
Total 2343 1799 | 4142
(A+B+C)

2.3.8. Selection of Samples

Samples from each group were selected by
using simple random sampling (SRS)
technique.

, 2.3.9. Survey Instruments, Data Collection
and Data Processing
A survey instrument is a tool for consistently
implementing a scientific procedure for
obtaining data from respondents. Following
survey instruments were prepared and used
for the survey:
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» An appropriate and suitable structured
guestionnaire;

» Training manual for data collectors and
SUpervisors;

» Construction of list frame.

2.3.10 Questionnaire Design
A questionnaire is a research tool primarily
used to collect information from a target
population in a specific geographical area. In
order to conduct this survey, an appropriate
structured questionnaire was prepared. The
draft questionnaire was prepared by an in-
house working group and was revised in
consultation ~ with  stakeholders.  The
stakeholders identified the key issues and
those issues were translated into questions and
answer categories. The draft questionnaire
was placed before the project implementation
committee. Based on the suggestions and
recommendations made by the Project
Implementation Committee (PIC), the
questionnaire was further modified. The
survey questionnaire was pre-tested and
finalized based on the findings available from
the pre-test of the questionnaire. The draft
questionnaire was pre-tested to assess the
following aspects:

» To test the suitability of the structure and
terminologies used in the questionnaire;

» To know the appropriate time required to
fill-in  the questionnaire by the
interviewers;

» To evaluate the ability and willingness of
the respondents to understand the
questions;

» To determine the quantitative range of
different variables;

> To test the appropriateness regarding
logical flow or sequence of the questions;

» To assess problems during pre-test that
would likely be encountered during the actual
survey operation and identify solutions for
such problems.

18| Page



A\

2.3.11 Training Manual for Data Collectors
nd Supervisors

A comprehensive and operational training
manual, as well as data collection manual for
enumerators and supervisors, was developed.
The concept, definition, classification used in
the survey questionnaire was thoroughly
explained in the training manual. Data
collection procedure, rapport building, and
responsibility of enumerators and supervisors
for the collection of reliable information from
the respondents were clearly spelled out in the
training manual.

2.3.12 Training of the Survey Personnel

Qualified and experienced staff members of
BBS were engaged in data collection at the
field level. They were provided with adequate
and intensive training on the background and
objectives of the survey along with concepts,
definitions, classifications and terminologies
used in the survey instruments. The training
was not limited to but included the following
issues:
» Background of the survey along with
objectives and goals;
» Approach and methodology of the survey;
> Interview technique with special attention
to sensitivity, if any, towards the
respondents; and
> Establish rapport with the respondents.

2.3.13 Data Collection at Field Level

Data collection is a process of gathering
information on variables of interest. Data
collection is an important aspect of any type
of survey. Inaccurate data collection can
impact the result of a survey/study and
ultimately lead to invalid results. In fact, the
quality of data collected through the survey
determines the achievement of the goals and
objectives of the survey. The following
methods and techniques were followed for
quality data collection at the field level:
Qualified and experienced staff members of
BBS were engaged for collecting data at field
level;
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» Data collectors were trained properly and
adequately. Intensive and adequate
training was imparted to the data
collectors on the survey goals, objectives,
scope, survey approach, methodology and
the survey instruments;

» Senior officials of BBS were deployed to
supervise data collection at field level;

> Data collectors conducted face-to-face
interview with a structured and pre-coded
guestionnaire.

2.3.14 Data Processing and Validation of
Data

All filled-in questionnaires were debugged,
edited and coded. After careful scrutiny, the
filled-in questionnaires were then sent to the
computer operators for data entry with the
software installed for this purpose. The entire
process was carried out under the close
supervision and guidance of a programmer. A
programmer developed data processing layout
using appropriate computer programmes.
Once the preliminary database was developed,
all the information was tested for validity and
internal consistency. All statistical tables were
prepared in the microcomputer using SPSS
and other software.
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Chapter |11
Concepts and Definitions

Introduction

This chapter provides an excellent discussion
and Dbasic knowledge of different
terminologies used in this publication to make
this  report  reader-friendly.  Concepts,
definitions, classifications and accounting
rules appended below are in line with the 2008
SNA (System of National Accounts). For
general national accounts issues, readers may
consult 2008 SNA.

Scope of Distributive Trade: The scope of
distributive trade and its structure can be given
in terms of an activity classification. The scope
of distributive trade has been defined as the
scope of section G of Bangladesh Standard
Industrial Classification (BSIC). Section G of
BSIC consists of wholesale and retail trade;
repair of motor vehicles and motorcycles. Itis
to be noted that Bangladesh Standard
Industrial Classification have been developed
in such a way as to ensure that the overall
scope of distributive trade is the same as in
International Standard Industrial
classification, Rev.4 (ISIC, rev.4).

Structure of Distributive Trade: Distributive
trade is structured with three divisions.
Division 45 includes all activities related to the
sale and repair of motor vehicles and
motorcycles. Division 46 includes wholesale
trade, except of motor wvehicles and
motorcycles and division 47 includes retail
trade, except of motor vehicles and
motorcycles.

Wholesale Trade: Wholesale trade consists
of purchasing, storing and selling goods,
generally to retailers, professional (industrial
or commercial) users or authorities, or to other
wholesalers or intermediaries, regardless of
the quantities sold.
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Retail Trade: Retail trade consists of selling
merchandise in the state that it is purchased (or
after minor transformations), generally to a
customer base of private individuals,
regardless of the quantities sold. In addition to
sales, retail trade activity may also cover
delivery and installation at the customer's
home (of furniture or household appliances for
example).

The marketing of a good generally
successively includes wholesale trade activity
(inter-company trade) followed by retail trade
activity, but certain goods (capital goods) are
not the subject of retail trade.

Structure of Division 45: As per Bangladesh
Standard Classification (BSIC), this division
includes all activities (except manufacture and
renting) related to motor vehicles and
motorcycles, including lorries, trucks, auto-
rickshaws and rickshaws. Wholesale and retail
sale of new and second-hand vehicles, the
repair and maintenance of vehicles and the
wholesale and retail sale of parts and
accessories are also included in division 45.
Also included are activities of commission
agents involved in wholesale and retail sale of
vehicles. This division also includes activities
such as washing, polishing of vehicles, etc.

Structure of Division 46: The first distinction
that is considered in this division is based on
the type of operation, i.e. how the wholesale
trade activity is organized. Two groups of
activities are distinguished (i) commission
trade consisting of group 461 “Wholesale on a
fee or contract basis” only without any further
detailing and (ii) wholesale trade on own
account representing aggregation of groups
462-469 depending on categories of goods
sold. The second distinction concerns the split
of wholesale trade on own account into
specialized and non-specialized trade. Twelve
classes are used in ISIC, Rev. 4 to present the
groups of products sold. The wholesaling
which cannot be defined as specialized (i.e.
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selling one of these particular groups of
products) is classified into group 469 “Non-
specialized wholesale trade”.

Structure of Division 47: The main
structuring criterion used in division 47 is
whether or not retail trade operations are
organized as a store or not in store trade. The
retail trade in stores includes groups 471-477.
It is further subdivided by retail trade in
specialized stores and non-specialized stores.
The third criterion applied to retail trade in
stores is category of goods sold. The not in
stores retail trade consists of groups 478 and
479 which are further broken down into five
classes depending whether they represent
retail trade via stalls and markets or other retail
trade not in stores such as mail order houses
and internet.

Boundary of distributive trade: The

following activities are not considered to entail

transformation of goods and are included in

distributive trade:

Physical assembly

Packaging

Sorting and grading of goods in large lots

Breaking bulk

Repackaging for distribution in smaller

lots (for example, pharmaceuticals)

Mixing (blending) of goods ( for example

,sand)

» Bottling (with or without preceding bottle

cleaning)

Storage (whether or not goods are frozen

or chilled)

Refrigerating

Delivering

After-sale installation

Cleaning and drying of agricultural

products

Cutting out of wood fibreboards or metal

sheets as secondary activities

» Engaging in sales promotion for
customers including label designing

» Washing, polishing of vehicles.

YV VYV A\ 4 A\ YV VVYY

A\ 4
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The following activities are regarded either as
entailing transformation of goods or as not
belonging to relevant distributive trade
divisions and classes and are excluded from
distributive trade:
> Renting of motor vehicles or
motorcycles
» Renting and leasing of goods
» Packaging of solid goods and bottling
of liquid or gaseous goods, including
blending and filtering, for third
parties
» Manufacturing and sale of goods,
which are generally classified as
manufacturing
» Sale of food and drinks for
consumption on the premises and sale
of takeaway food
> Renting of personal and household
goods to the general public

Gross margin: Gross margin is defined as the
difference between the actual or imputed price
realized on good purchased for resale (either
wholesale or retail) and the price that would
have to be paid by the distributor to replace the
good at the time it is sold or otherwise disposed
of. The valuation of gross margin, in principle,
should be at basic prices, although, alternative
valuation principles, similar to those for the
valuation of gross output at basic prices may
also apply. The value of gross margin is
derived through the following identity:

Gross margin=

+ Value of sale/turnover/shipments of all
goods and services purchased for resale in
the same condition as received

- Purchase of goods and services for resale
in the same condition as received

+ Change in inventories of goods purchased

for resale in the same condition as received

- Value of recurrent losses due to normal
rates of wastage

Intermediate  Consumption: Intermediate
consumption constitutes a national accounts
category and is recorded at the time when the
goods or services enter the process of
production, as distinct from the time it was
purchased/ acquired by the producer.
Intermediate consumption cannot be directly
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observed from the accounting records of trade
establishments.

Intermediate consumption =

+ Cost of raw materials and supplies except
gas, fuels and electricity

+ Cost of gas, fuel and electricity purchased
+ Purchase of services except rentals

+ Rental payments

+ Change in inventories of materials, fuels and
supplies

Gross output at basic prices: The value of
output corresponds to the sum of the value of
all goods or services that are actually produced
within a trade establishment and become
available for use outside establishments, plus
any goods and services produced for own final
use. The value of Gross output at basic prices
is calculated as follows:

Gross output=
+ Value of sale/turnover/shipments of goods

produced by the establishment

+ Value of sale/ turnover/shipments of all
goods and services purchased for resale in the
same condition as received

- Purchases of goods and services for resale in
the same condition as received

+ Commission and fees from selling goods and
services on account of others

+Receipts for industrial work done or
industrial services rendered to others

+Other revenues

+ Value of own-account grosss fixed capital
formation (GFCF)

+Change in work-in-progress

+Change in inventories of finished goods
+Change in inventories of goods purchased for
resale in the same condition as received

Gross Domestic Product: Gross domestic
product (GDP) is the best way to measure a
country's economy. GDP is the total value of
everything produced by all the people and
companies in the country. It doesn't matter if
they are citizens or foreign-owned companies.
If they are located within the country's
boundaries, the country counts their
production as GDP.
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Gross and net value added: Gross value
added is equal to the output less intermediate
consumption. Value added represents the
contribution of labour and capital to the
production process. On the other hand, output
less intermediate  consumption  and
consumption of fixed capital is defined as net
value added.

Goods for resale: Goods for resale are goods
that are acquired especially by the
intermediaries such as wholesalers and
retailers for the purpose of reselling them
without further processing.

Finished goods: Finished goods are goods
that are ready for sale or shipment by the
producers to the other units.

Work-in-progress: Work-in-progress refers
to the raw materials, labour and overhead costs
incurred for products that are at various stage
of the production process.

Value of own-account fixed asset: This item
includes the cost of all fixed assets, such as
buildings and structures, machinery and
equipment, etc., manufactured or built by the
establishment for its own use during the
reference period and having a service of more
than one year.

Unpaid family workers: Unpaid family
workers are defined as all persons living in the
household of the proprietor (s) of the owning
enterprise and working in or for the
establishment without regular pay (that is to
say, without an agreed amount to be paid for
work performed. Family workers who receive
pay for work performed should be classified as
employees.

Employees: This category includes all
persons who work in or for the
establishment, and receive compensation
in cash or kind at regular intervals of time.

Full-time employees: Full-time employees
are persons whose working time is equal to
the standard working time for a full week,
month or year.

Part-time employees: Part-time employees
are persons whose working-time hours are
less than the standard working time of all
full-time employees.
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Introduction

Following are the explanations of findings

exposed in this statistical exercise. The
important key points those were uncovered
through this survey are highlighted in this
chapter. This chapter basically presents the
vital findings of the survey related to output,
intermediate consumption and gross value
added in the form of tables.

4.1. Number of establishment

An establishment is an enterprise, or part of
an enterprise, that is situated in a single
location and in which only a single (non-
ancillary) productive activity is carried out or
in which the principal productive activity
accounts for most of the value added. A total
of trade establishments were projected to
3946646 of which 3487203 establishments
(88.36 %) were found to be engaged in retail
trade, except of motor vehicles and motor
cycles (BSIC45). On the other hand, only
216714 establishments (5.49%) and 242729
establishments (6.15%) were engaged in sale
of motor vehicles and motor cycles (BSIC 45)
and whole sale trade, except motor vehoicle
and motor cycles (BSIC 46).

Table 4.1: Number of Establishments by Divisions

Division Total Percentage
establishments | distribution
45- Wholesale and retail trade and repair of motor vehicles and 216714 5.49
motorcycles
46- Whole sale trade , except of motor vehicles and 242729 6.15
motorcycles
47- Retail trade, except of motor vehicles and motor cycles 3487203 88.36
Total 3946646 100.00
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Chart 4.1: Number of establishments by divisions
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4.2. Types of ownership of establishments
- Out of total trade establishments belonging to
( %) division 45, as many as 210858
establishments (97.30%) were individually
owned i.e operated under a single ownership.
The number of establishments under family
(. %) 3394 (L57%) ownership and partnership were found to be
' ' 2125 (0.98%) and 3394 (1.57%) ,respectively.
The number of establishments operated under
private limited company and joint venture
were found to be 42(0.02%) and 21 (0.01%),
(0.02%) 21 (0.01%) respectively. At the same time, a total of 274
274 (0.13%) establishments (0.13 %) were in other
categories.

46- 221353 (91.19%) For division 46, as many as 221353
establishments (91.19%) were individually
owned i.e operated under a single ownership.
The number of establishments under family

4817 (1.98%) 15202 ownership and partnership were found to be
(6.26%) 4817 (198 %) and 15202 (6.26

673 (0.28%)
312 (0.13%)

274 (0.15%)

Jrespectively. The number of establishments
operated under private limited company and
joint venture were found to be 673 (0.28 %)
and 312 (0.13%), respectively. At the same
time, a total of 274 establishments (0.15 %)
were in other categories.
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47- 3403717 (97.61%) For division 47 , as many as 3403717
establishments (97.61%) were individually
owned i.e operated under a single ownership.
The number of establishments under family

47374 (1.36%) 27327 ownership and partnership were found to be
47374 (1.36 %) and 27327 (0.78 %),

(0.78%) respectively. The number of establishments

operated under private limited company and

(0.03%) 2509 (0.07%) joint venture were found to be 884 (0.03%)

and 2509 (0.07%), respectively. At the same

5392 (0.15%) time, a total of 5392 establishments (0.15 %)

were in other categories
Table 4.2: Ownership of Establishments by Divisions
Types of ownership Number of establishments
Division 45 Division 46 Division 47 Total
Individual ownership 210858 221353 3403717 3835928
Family ownership 2125 4817 47374 54316
Partnership 3394 15202 27327 45923
Private Ltd. company 42 673 884 1599
Joint venture 21 312 2509 2842
Others 274 372 5392 6038
Total 216714 242729 3487203 3946646
Percentage distribution

Individual ownership 97.30 91.19 97.61 97.19
Family ownership 0.98 1.98 1.36 1.38
Partnership 1.57 6.26 0.78 1.16
Private Ltd. company 0.02 0.28 0.03 0.04
Joint venture 0.01 0.13 0.07 0.07
Others 0.13 0.15 0.15 0.15
Total 100.00 100.00 100.00 100.00

4.3. Employment size as on 31 December
2018

According to the survey findings, a total of
8414148 persons were reported to be working
in the trade sector . Among them, 7386442
(87.79%) were full-time and 1027706
(12.21%) were part-time workers. It is seen
that the male workers were in vast majority
with 97.27% in full —time workers and
87.21% in part-time workers.
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Table 4.3: Employment Size as on 31 December 2018 by Divisions

Number of employees

Full-time Part time
Male Female Total Male Female Total
45- Wholesale and retail 547980 4246 552226 | 20020 677 20697
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , 748325 13797 762122 | 181112 10448 191560
except of motor vehicles
and motorcycles
47- Retail trade, except 5888331 183763 | 6072094 | 695156 120293 815449
of motor vehicles and
motor cycles
Total 7184636 201806 | 7386442 | 896288 131418 1027706
Percentage distribution
45- Wholesale and retail 99.23 0.77 100.00 96.73 3.27 3.27
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , 98.19 1.81 100.00 94.55 5.45 5.45
except of motor vehicles
and motorcycles
47- Retail trade, except 96.97 3.03 100.00 85.25 14.75 14.75
of motor vehicles and
motor cycles
Total 97.27 2.73 100.00 87.21 12.79 12.79
, 4.4. Employment size as on 31 December
8627920 2019 -
According to the survey findings, a total of
8627920 persons were reported to be working
7618832 (88.30%) 1009088 in the trade sector . Among them, 7618832
(11.70%) (88.30 %) were full-time and 1009088 (11.70
' : %) were part-time workers. It is seen that the
% male workers were in vast majority with
% 97.65 % in full —time workers and 85.18 % in

part-time workers. It is revealed that
unfortunately very few women are employed
in this sector. It is also to be noted that most
of the trade establishments are run as family
business and hence a significant number of
workers are unpaid family workers.

Table 4.4: Employment Size as on 31 December 2019 by Divisions

45- Wholesale and retail

trade and repair of motor
vehicles and
motorcycles

Number of persons employed

Full-time Part time
Male Female Total Male Female Total
565624 4383 570007 23574 1136 24710
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Number of persons employed

Full-time Part time
Male Female | Total Male Female Total
46- Whole sale trade , 780736 10246 | 790982 184722 13052 | 197774
except of motor vehicles
and motorcycles
47- Retail trade, except 6093731 164112 | 6257843 651196 135408 | 786604
of motor vehicles and
motor cycles
Total 7440091 | 178741 | 7618832 859492 149596 | 1009088
Percentage distribution
45- Wholesale and retail 99.23 0.77 100.00 95.40 4.60 100.00
trade and repair of motor
vehicles and
motorcycles
46- Whole sale trade , 98.70 1.30 100.00 93.40 6.60 100.00
except of motor vehicles
and motorcycles
47- Retail trade, except 97.38 2.62 100.00 82.79 17.21 100.00
of motor vehicles and
motor cycles
Total 97.65 2.35 100.00 85.18 14.82 100.00
Chart 4.2 : Full-time employment size (number)
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7000000
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5000000
4000000
3000000
2000000
1000000
0 ]
Group 45 Group 46 Group 47 Total
45. Employment growth of full-time
, employees
% It can be seen from the table below that overall
employment related to different types of
232390 occupation was projected to grow 3.15 %,
, adding 232390 new jobs. Among new jobs, as
many as 17781 , 28860 and 185749 new jobs
45, 46 . e
were  respectively created in division 45,
47- division 46 and division 47.
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4.5: Employment Growth of Full-time Employees by Divisions

_ Number of full-time employees Percentage change
As on 31 December 2018 As on 31 December 2019
45- Wholesale and retail trade 552226 570007 3.22
and repair of motor vehicles
and motorcycles
46- Whole sale trade , 762122 790982 3.79
except of motor vehicles
and motorcycles
47- Retail trade, except of 6072094 6257843 3.06
motor vehicles and motor
cycles
Total 7386442 7618832 3.15
4.6. Average employment size per
establishments
Average number of workers ( number of
( employees plus number of working owner and
) unpaid family workers) per establishments in
trade sector was estimated at 2.19 person.
- Average number of persons per
(4.04 ) establish_m_ents was the highest (4.04 pgrgo_ns)
’ k for  division 46, followed by division
(2.74%) (2.02%) 45(2.74%) and division 47 (2.02%),
respectively.
Table 4.6: Average employment size per establishments by Division, 2019
Division Total number of persons No of establishments Average number of
employed persons employed per
(Full-time+ part time) establishment
45- Wholesale and retail 594717 216714 2.74
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , 988756 242729 4.07
except of motor vehicles
and motorcycles
47- Retail trade, except of 7044447 3487203 2.02
motor vehicles and motor
cycles
Total 8627920 3946646 2.19
.. 4.6.1 Employment cost
2018 2019- ( , Total amount paid (salaries,wages and other
) benefits) to the employees for the year 2018
12.02% and 2019 was estimated at TK. 342367.54
34236754 383535.93 m_iIIion and TK. 38353_5.93 million respectively
with an overall annual increase of 12.02 %. The
97180.22 average amount being paid by one

establishment appeared to be TK. 97180.22 .
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Table 4.7: Employment Cost by Divisions

iMiIIion TK.i

45- Wholesale and retail trade and 20976.95 23695.03 12.96
repair of motor vehicles and
motorcycles

46- Whole sale trade , except of 75360.26 83365.03 10.62
motor vehicles and motorcycles

47- Retail trade, except of motor 246030.33 276475.87 12.37
vehicles and motor cycles

Total 342367.54 383535.93 12.02

Chart 4.3: Employment cost (million TK.)
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4.7. Gross margin by BSIC Divisions
( )- Gross margin is defined as the difference
between the actual or imputed price realized
on a good purchased for resale ( either
wholesale or retail) and the price that would
have to be paid by the distributor to replace
at the time it is sold or otherwise disposed of.
Here, gross margin also include commission
5528704.59 work for others. Total gross magin was
, estimated at TK. 5528704.59 million. It can
( 47) be seen from the following table that the retail
trade, except motor vehicles and motor cycles
(. %) (BSIC 47) had the highest trade margin
( ) (74.40%) whereas wholesale and retail trade
(3.12%) and repair of motor vehicles and motor cycles

(BSIC 45) had lowest trade margin (3.12 %).
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Table 4.8: Gross Margin by Division, 2019
Million Tk.

Division

45- Wholesale and retail trade 1272406.50 1099955.00 172451.50
and repair of motor vehicles and
motorcycles

46- Whole sale trade , except of 12785713.26 11542838.52 1242874.74

motor vehicles and motorcycles

47- Retail trade, except of motor 13217081.28 9103702.93 4113378.35

vehicles and motor cycles

Total 27275201.04 21746496.45 5528704.59
Percentage distribution

45- Wholesale and retail trade 4.67 5.06 3.12

and repair of motor vehicles and
motorcycles

46- Whole sale trade , except of 46.88 53.08 22.48
motor vehicles and motorcycles

47- Retail trade, except of motor 48.46 41.86 74.40
vehicles and motor cycles

Total 100.00 100.00 100.00

Chart 4.4: Percentage distribution of gross margin

mGroup 45 mGroup 46 = Group 47

3%

4.8. Other revenue
It is exposed from the the following table that
the total other revenue received was TK.

27107.16 ! 27707.16 million, of which  TK. 8400.14

8400.14 (30.32%)  6190.84 million ( 30.32%), TK. 6190.84 million
(22.34%) 6. (. %) (22.34%) and TK. 13116.18 million (47.34%)
’ 46 47 were accounted for group 45, group 46 and

group 47, respectively.
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Table 4.9: Other Revenue of Trade Sector by Division

Million TKk.
Total other
revenue
45- Wholesale and retail 8082.27 317.87 8400.14
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , 408.93 5781.91 6190.84
except of motor vehicles
and motorcycles
47- Retail trade, except of 5894.67 7221.51 13116.18
motor vehicles and motor
cycles
Total 14385.87 13321.29 27707.16
| Percentage distribution
45- Wholesale and retail 56.18 2.39 30.32
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , 2.84 43.40 22.34
except of motor vehicles
and motorcycles
47- Retail trade, except of 40.98 54.21 47.34
motor vehicles and motor
cycles
Total 100.00 100.00 100.00
4.9. Output
. Total output including rental earnings earned
by the trading establishents was pegged at
5609007.84 TK. 5609007.84 million. Out of total output,
retail trade, except of motor vehicles and
( 47) motor cycles (BSIC 47) contributed the
, 7 25 (. 7%) highest output of TK. 4171325.51 million
(74.37%)and whole sale trade, except of
( ) motor vehicles and motorcycles (BSIC 46)
1255165.92 came up with TK. 1255165.92 million
(22.38%) (22.38%). Output was the least for wholesale
( 45) and retail trade and repair of motor vehicles
and motorcycles (BSIC 45) which was only
TK. 182516.41 milliom (3.25%).
182516.41 (3.25%)

4.10: Output of Trade Sector by Division,2019

Million Tk.

45- Wholesale and retail
trade and repair of motor
vehicles and motorcycles

172451.50

8400.14

182516.41

46- Whole sale trade ,
except of motor vehicles
and motorcycles

1242874.74

6190.84

6100.34

1255165.92
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47- Retail trade, except of 4113378.35 13116.18 44830.98 4171325.51
motor vehicles and motor
cycles
Total 5528704.59 27707.16 52596.09 5609007.84
45- Wholesale and retail 3.12 30.32 3.17 3.25
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , 22.48 22.34 11.60 22.38
except of motor vehicles
and motorcycles
47- Retail trade, except of 74.40 47.34 85.24 74.37
motor vehicles and motor
cycles
Total 100.00 100.00 100.00 100.00
Chart 4.5: Output of trade sector (Million TK.)
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, 4.10. Intermediate consumption,2019
Total intermediate consumption for trading
182516.41 estabhshmen'gs _ was_ estlmated_ at '_I'K.
182516.41 million. Like output, intermediate
( 47) consumption appeared to be the highest
(77.72%) (77.72%) for retail trade, except of motor
vehicles and motor cycles (BSIC 47), followed
o by group 46-whole sale trade , except of motor
( %) vehicles and motorcycles (17.93%). On the
( ) other hand, intermediate consumption loomed
to be the least (4.34%) for wholesale and retail
trade and repair of motor vehicles and
(4.34%) P

motorcycles (BSIC 45).

40| Page




Table 4.11: Intermediate Consumption (IC) of Trade Sector by Division,2019

Million Tk.
[ Diision T Intermediate consumption (IC)

45- Wholesale and retail trade and 35378.26 4.34
repair of motor vehicles and
motorcycles

46- Whole sale trade , except of motor 146025.65 17.93
vehicles and motorcycles
47- Retail trade, except of motor 632871.67 77.72
vehicles and motor cycles
Total 814275.58 100.00

4.11. Gross value added,2019
( ) Total Gross Value Added (GVA) was found
to be TK. 4794732.26 million. Retail trade,

4794732.26 except of motor vehicles and motor cycles
( 47) (BSIC 47) had the highest gross value added
(73. %) (73.80%) and the lowest gross value added
(3. 7%) (3.0_7%) was obser\{ed for whole_sale and
retail trade and repair of motor vehicles and
( motorcycles (BSIC 45).
45)
Table 4.12: Gross Value Added (GVA) of Trade Sector by Division
(Million Tk.)
Output - Gross value added (GVA)
45- Wholesale and retail trade 182516.41 35378.26 147138.15
and repair of motor vehicles and
motorcycles
46- Whole sale trade , except of 1255165.92 146025.65 1109140.27
motor vehicles and motorcycles
47- Retail trade, except of 4171325.51 632871.67 3538453.84
motor vehicles and motor cycles
Total 5609007.84 814275.58 4794732.26
Percentage distribution
45- Wholesale and retail trade 3.25 4.34 3.07
and repair of motor vehicles and
motorcycles
46- Whole sale trade , except of 22.38 17.93 23.13
motor vehicles and motorcycles
47- Retail trade, except of 74.37 77.72 73.80
motor vehicles and motor cycles
Total 100.00 100.00 100.00
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Chart 4.6: Output, intermediate consumption and value added
(million TK.).
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4.12. Net value added
It is seen from the following table that the Net
' Value Added (NVA) for total trading
( ) 4794732.26 establishments was TK. 4794732.26 million.
41- Net Value Added (NVA) was the maximum
( ) (73.61%), 46 (73.61%) for group 47, followed by group 46
(23.38%) 45 (3.01%) (23.38%) and then group 45(3.01%).

Table 4.13: Net Value Added of Trade Sector by Divisions,2019

iMiIIion Tk.i

45- Wholesale and retail 147138.15 4883.65 142254.50
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , except 1109140.27 5292.87 1103847.40
of motor vehicles and
motorcycles

47- Retail trade, except of 3538453.84 62527.33 3475926.51

motor vehicles and motor

cycles

Total 4794732.26 72703.85 4722028.41
Percentage distribution

45- Wholesale and retail 3.07 6.72 3.01

trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , except 23.13 7.28 23.38
of motor vehicles and
motorcycles

47- Retail trade, except of 73.80 86.00 73.61
motor vehicles and motor

cycles

Total 100.00 100.00 100.00
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Chart 4.7: Percentage distribution of net value added by divisions

mGroup 45 mGroup 46 = Group 47

3%

4714.03

( )

() 4.13. Property income (receivable)
Property income refers to profit or income by
virtue of owning property. Property income

/ includes interst, dividends and rent from
( ) land. It is exposed from the table below that
’ the property income (receivable)  was
0 registered at TK. 4714.03 million. Property
(49.22%)- income (receivable) appeared to be slightly
(50.78%) higher (50.78%) from interest/ dividend than

that of from rent from land (49.22%).

Table 4.14: Property Income (Receivable) by Divisions
Million Tk.

Interest/dividend 176.55 807.52 1409.59 2393.66
Rent from land 77.67 111.77 2130.93 2320.37
Total 254.22 919.29 3540.52 4714.03
Interest/dividend 69.45 87.84 39.813 50.78
Rent from land 30.55 12.16 60.187 49.22
Total 100.00 100.00 100.000 100.00
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Chart4.8 : Percentage distribution of property income
(receivable) of trade sector

Interest/dividend

51%
( ) 4.14 Property income (Payable)
( ) — 84926.99 Property income (payable) was estimated at
/ TK. 84926.99 million. Property income from
(85.90%) interest/dividend was much bigger ( 85.90%)

than that from rent from land.

4.15: Property Income (payable) by Divisions

Million Tk.

Interest/dividend 1529.76 3576.11 67842.49 72948.36
Rent from land 576.68 931.09 10470.86 11978.63
Total 2106.44 4507.2 78313.35 84926.99
Interest/dividend 72.62 79.34 86.63 85.90
Rent from land 27.38 20.66 13.37 14.10
Total 100.00 100.00 100.00 100.00
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Chart 4.9: Percentage distribution of property income (payable)
of trade sector

4.15. Output per person employed
Output per person employed is a meaningfull
analytical tool as it measures how efficiently a
economic unit utilizes its employees. A
higher ratio indicates greater productivity.
Output per person employeed was calculated
as establishments’ total output divided by the
total number of persons employeed. Output
per person employed was the highest
46 , 14 amounting to TK. 1.41 million for division
4 0.31 46 and was the lowest amounting to TK. 0.31
million for division 45.

Table 4.16: Output per Person Employed by Divisions, 2019

Million Tk.

45- Wholesale and retail
trade and repair of
motor vehicles and
motorcycles

46- Whole sale trade , 790982 98887 889869 1255165.92 1.41
except of motor vehicles
and motorcycles

47- Retail trade, except | 6257843 393302 6651145 4171325.51 0.63
of motor vehicles and
motor cycles

Total 7618832 504544 8123376 5609007.84 0.69

570007 12355 582362 182516.41 0.31
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(strength)

0.25 ,1.25
0.53 : 45,
46 47-

0.59

4.16. Gross value added per person
employed

Value added per person is an outstanding
measure of the extent to which a firm is
utilizing its employees’ strength. Gross value
added per person employed was recorded at
TK. 0.25 million, TK. 1.25 million and TK.
0.53 million for division 45, division 46 and
division 47 respectively. Itis also exposed that
the gross value added per person employed
was maximum amounting to TK. 1.25 million
for group 46 and was the least amounting to
TK.0.25 million for group 45. Average gross
value added per person employed for all types
of trade establishments appeared to be TK.
0.59 million.

Table 4.17: Gross Value Added (GVA) per Person Employed by Division, 2019

(Million TK.)
Total number of persons Annual gross | Gross value added
employed value added per person
(Full-time+ full-time employed per
equivalent) year
45- Wholesale and retail trade 582362 147138.15 0.25
and repair of motor vehicles
and motorcycles
46- Whole sale trade , except 889869 1109140.27 1.25
of motor vehicles and
motorcycles
47- Retail trade, except of 6651145 3538453.84 0.53
motor vehicles and motor
cycles
Total 8123376 4794732.26 0.59
0.24 Net value added per person employed was
. 1.24 _ , recorded at TK. 0.24 million, TK. 1.24
45, 46 47- million and TK. 0.52 million for divisioin 45,

0.5

division 46 and division 47 respectively. It is
alsorevealed that the net value added per
person employed was maximum amounting
to TK. 1.24 million for group 46 and was the
least amounting to TK.0.24 million for group
45. Average net value added per person
employed for all types of trade establishments

appeared to be TK. 0.58 million
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Table 4.18: Net Value Added per Person Employed by Division, 2019

(Million TK.)
Total number of persons Annual net Net value added
employed value added per person
(Full-time+ full-time equivalent) employed per
year
45- Wholesale and retail 582362 142254.50 0.24
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , except 889869 1103847.40 1.24
of motor vehicles and
motorcycles
47- Retail trade, except of 6651145 3475926.51 0.52
motor vehicles and motor
cycles
Total 8123376 4722028.41 0.58
4.18. Turnover per person employed
The average annual turnover per person
336 employed for trade sector was recorded at
' TK. 3.36 million. Whole sale trade, except of
motor vehicles and motor cycles division
14.37 , witnessed the highest turnover per person

Table 4.19: Turnover per Person Employed by Division, 2019

employed (TK. 14.37 million) whereas retail
trade, except of motor vehicles and motor
cycles division observed the lowest turnover
per person employed (Tk.1.99 million).

(Million TK.)
- Total number of persons Annual Annual turnover
employed turnover per person
(Full-time + full-time equivalent) employed per year
45- Wholesale and retail 582362 1272406.50 2.18
trade and repair of motor
vehicles and motorcycles
46- Whole sale trade , 889869 12785713.26 14.37
except of motor vehicles
and motorcycles
47- Retail trade, except of 6651145 13217081.28 1.99
motor vehicles and motor
cycles
Total 8123376 27275201.04 3.36

4.19. Gross margin-to- turnover ratio
This ratio is a good indication of trade units’

performance

and provides a basis for

comparison between different types of trade.
As can be seen from the table below, gross

margin-to- turnover ratio was
(0.31) for retail trade, except of motor vehicles

prominent

and motor cycles (division 47) and was the
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(0.31)

least for whole sale trade, except of motor
vehicles and motorcycles (division 46). On
average, gross margin-to- turnover ratio for all
types of trading establishments was found to
be 0.20.

0.20
Table 4.20: Gross margin-to-turnover ratio, 2019
(Million TK.)
Annual gross Annual turnover Gross margin —
margin to-turnover
ratio
45- Wholesale and retail trade and 172451.50 1272406.50 0.14
repair of motor vehicles and
motorcycles
46- Whole sale trade , except of 1242874.74 12785713.26 0.10
motor vehicles and motorcycles
47- Retail trade, except of motor 4113378.35 13217081.28 0.31
vehicles and motor cycles
Total 5528704.59 27275201.04 0.20

(.6 %)
(. %)
(0.61%)

19.81%

4.20. Share of distributive trade value
added in total value added

This performance indicator refers to the value
added generated in distributive trade as
proportion of total value added of the country.
Share of distributive trade value added in total
value added appeared to be the highest for
retail trade, except of motor vehicles and
motor cycles (14.62 %), followed by whole
sale trade , except of motor vehicles and
motorcycles (4.58%) and then wholesale and
retail trade and repair of motor vehicles and
motorcycles (0.61%). Share of distributive
trade value added in total value added, on
average, for all types of trading activities was
approximated at 19.81 % .

Table 4.21: Share of distributive trade value added (gross) in total value added, 2019

45- Wholesale and retail trade
and repair of motor vehicles and
motorcycles 24198910

46- Whole sale trade , except of

motor vehicles and motorcycles

47- Retail trade, except of motor
vehicles and motor cycles

Total

(Million TK.)
Total value added for | Distributive trade | Share (percent) of
financial year, 2019 | value added, 2019 distributive trade
value added in total
value added
147138.15 0.61
1109140.27 4.58
3538453.84 14.62
4794732.26 19.81
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4.21. Employment in distributive trade
activity as a share of total employment of
the economy

This performance indicator serves as a useful
tool for assessing the segmentation and trade
in the labour market. It is calculated as the
ratio of the total number of persons employed
2019 62.98 in distributive trade to the total number of
' persons employed in the total economy. In
2019, the total employment in the economy
7 % was projected to 62.98 million. Out of which
, trade sector consists of 13.70 % of total
0.94%, 1.57% 11.19% labour force. Out of total employment in trade
sector, 0.94 %, 1.57% and 11.19 % of the
workforce were employed in wholesale and
' retail trade and repair of motor vehicles and
motorcycles (division 45), wholesale trade,
except of motor vehicles and motorcycles
(division 46) and retail trade, except of motor
vehicles and motor cycles (division 47)
respectively.

Table 4.22: Employment in distributive trade as share of total employment of the economy.
Million

45- Wholesale and retail trade and 0.594717
repair of motor vehicles and
motorcycles 62.98
46- Whole sale trade , except of 0. 988756 1.57
motor vehicles and motorcycles
47- Retail trade, except of motor 7.044447 11.19
vehicles and motor cycles
Total 8.627920 13.70
Chart 4.10:Employment in distributive trade as share of total
employment of the economy.
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1,47,138.15

1,82,516.41
(

The sequence of accounts provides a

foundation for consistency and accuracy for
calculating and presenting an effective report
on the financial condition of an industry. The
sequence of accounts is a systematic
presentation of accounts that highlights various
reference aggregates such as value added,
disposable income, savings and the net lending
(or borrowing). The sequence of accounts is
generally constructed for institutional sectors,
but it can also be constructed for
industries/establishments. ~ This  chapter
attempts to furnish the full sequence of
accounts except for financial accounts of the
trade  sector. The sequence of accounts
presented below was prepared based on the
data available from the survey. It is to be noted
that the methodology used in the compilation
of the sequence of accounts is anchored to the
established international guidelines and
standards.

A. Sequence of accounts for group 45

5.1. Production Account

The production account in gross terms records
output (at basic prices) as resource and
intermediate consumption (at purchaser price)
as use. Gross Value Added (GVA) is the
balancing item. The following table recorded
Tk. 182516.41 million as output and at the
same time, gross value added appeared to be
Tk. 147138.15 million.

52| Page



Table 5.1: Production Account, 2019

(Million TK.)
Users Transaction Resources
Output (basic price) 182516.41

35378.26 Intermediate consumption

147138.15 Gross Value added

182516.41 Column total 182516.41

5.2 . Generation of Income Account

The generation of income account shows the

' / derivation of operating surplus/mixed income.
Operating surplus/mixed income is equal to

gross value added less the sum of

compensation of employees and taxes less

subsidies on production and imports.

/ Operating surplus/ mixed income is a

balancing item of the generation of income

/ accounts. From table 5.2, it is seen that the
average gross operating surplus/mixed income

: appeared to be Tk. 1,23,318.18 million.

Table 5.2: Generation of Income Account, 2019

Million TK.
Users Transaction Resources
Value added 147138.15
23695.03 Compensation of employees
124.94 Taxes less subsidies on product
- Other taxes less subdies on production

123318.18 Gross operating surplus/ mixed income
147138.15 Column total 147138.15

5.3 Allocation of primary income account

The allocation of primary income shows the

derivation of national income. The primary

( incomes include taxes less subsidies on

, ) production  and property income (rent,
interest, dividend, etc.). The balance of
primary income stood at Tk. 121465.96 million

( ) Lo,
Table 5.3: Allocation of Primary Income Account, 2019
MillionTK.
Users Transaction Resources
Operating surplus/ mixed incomed 123318.18
Taxes less subsidies on production
2106.44 Property income 254.22
121465.96 Balance of primary income
123572.4 Column total 123572.40
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5.4. Secondary distribution of income
account
The secondary distribution of income account
shows the derivation of disposable income
from the balance of primary income by taking
into account redistribution of income through
taxes, social security contributions and
benefits, and other transfers. The secondary
distribution of income accounts is shown in
the table below. Disposable income was a
balancing item of the income account. It is
, ., 90 evident in the table below that the disposable
income was Tk. 121359.06 million .

Table 5.4: Secondary Distribution of Income Account, 2019

Million TK.
Users Transaction Resources
Balance of primary income 121465.96
106.90 Current taxes on income and wealth
Social contribution
Social benefits
Other current transfer
121359.06 Disposable income, net
121465.96 Column total 121465.96

5.5. Use of income account

The use of an income account shows
disposable income as a resource. Disposal
income is obtained from the secondary
distribution of income account. The balancing
5 , item of the use of income account is savings.
()1 0 It is transpired from Table 5.5 that the savings
b (gross) appeared to be Tk. 1,21,359.06
' million. It may be noted that in this case,
disposable income and gross savings are the

same as the final consumption is zero.

Table 5.5: Use of Income Account, 2019

Million TK
Users Transaction Resources
Disposable income,net 121359.06

Final consumption expenditure

121359.06 Saving, gross
121359.06 Column total 121359.06

5.6 Capital account
The capital account shows how saving and
capital transfers available to fund capital
formation and capital consumption with net
1 lending or borrowing as the balancing item. It
is revealed from the following table that the
1 4 net lending appeared to be Tk. 1,21,094.43
t million . This indicates that the group 45 of
* trade sector is providing financial resources to
other sectors of the country’s economy
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Table 5.6: Capital Account, 2019

Million TK.
Users Transaction Resources
Saving, Gross 121359.06
261.67 Gross fixed capital formation
Change of inventories
Acquisation less disposal of valuables
2.96 Acquisation less disposal of non-produced/nonfinancial

assets

Capital transfers, receivable

121094.43

121359.06

Capital transfer, payable
Net lending(+)/net borrowing (-)
Column total 121359.06

182516.41

Chart5.1: Output, gross value added,savings and net lending

147138.15
123318.18 121359.06 121094.43
- i I I [

of division 45 (million TK.)

Output  intermediate Gross value  Operating Savings Net
consumption  added surplus lending(+)
- B. Sequence of accounts for group 46
5.7. Production Account
Gross Value Added (GVA) is the balancing
item of production account. The following
table recorded Tk. 1255165.92 million as
output and at the same time, gross value
' added appeared to be Tk. 1109140.27 million.
Table 5.7: Production Account, 2019
(Million TK.)
Users Transaction Resources
Output (basic price) 1255165.92
146025.65 Intermediate consumption
1109140.27 Gross Value added
1255165.92 Column total 1255165.92
5.8. Generation of Income Account
| Operating surplus/ mixed income is a

balancing item of the generation of income
: accounts. From table 5.8, it is seen that the

55| Page



/ average gross operating surplus/mixed income
appeared to be Tk. 1025734.61 million.

Table 5.8: Generation of Income Account, 2019

(Million TK.)
Users Transaction Resources
Value added 1109140.27
83365.03 Compensation of employees
40.63 Taxes less subsidies on product
Other taxes less subdies on production

1025734.61 Gross operating surplus/ mixed income
1109140.27 Column total 1109140.27

5.9. Allocation of primary income account

The allocation of primary income shows the
derivation of national income. The primary
( incomes include taxes less subsidies on
) ) production and property income (rent,
interest, dividend, etc.). As can be seen from
( ) 1, . the following table, the balance of primary
income stood at Tk. 1022121.72 million .

Table 5.9: Allocation of Primary Income Account, 2019

(MillionTK.)
Users Transaction Resources
Operating surplus/ mixed incomed 1025734.61
24.98 Taxes less subsidies on production
4507.2 Property income 919.29

1022121.72 Balance of primary income
1026653.90 Column total 1026653.90

5.10 Secondary distribution of income account

The secondary distribution of income account
: shows the derivation of disposable income
from the balance of primary income by taking
into account redistribution of income through
taxes, social security contributions and
benefits, and other transfers. The secondary
distribution of income accounts is shown in
the table below. Disposable income was a
balancing item of the income account. It is
evident in the table below that the disposable
' oo income was Tk. 1020679.69 million.

Table 5.10 : Secondary Distribution of Income Account, 2019

Million TK.
Users Transaction Resources
Balance of primary income 1022121.72

1442.03 Current taxes on income and wealth
Social contribution
Social benefits
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Other current transfer

1020679.69 Disposable income, net
1022121.72 Column total 1022121.72

5.11. Use of income account
The use of an income account shows
disposable income as a resource. Disposal
income is obtained from the secondary
distribution of income account. The balancing
item of the use of income account is savings.
’ It is transpired from Table 5.11 that the
()L, o, . , savings (gross) appeared to be Tk. 1020679.69
million . It may be noted that in this case,
disposable income and gross savings are the
same as the final consumption is zero.

Table 5.11: Use of Income Account, 2019

Million TK
Users Transaction Resources
Disposable income,net 1020679.69

Final consumption expenditure

1020679.69 Saving, gross
1020679.69 Column total 1020679.69

5.12. Capital account

The capital account shows how saving and
capital transfers available to fund capital
) formation and capital consumption with net
lending or borrowing as the balancing item. It
1 is revealed from the following table that the
' ' net lending appeared to be Tk. 1019419.28
’ million. This indicates that the group 46 of
trade sector is providing financial resources to
other sectors of the country’s economy.

Table 5.12 : Capital Account, 2019

Million TK.
Users Transaction Resources \
Saving,Gross 1020679.69

976.63 Gross fixed capital formation
Change of inventories
Acquisation less disposal of valuables
283.78 Acquisation less disposal of non-produced/nonfinancial
assets

Capital transfers, receivable
Capital transfer, payable

1019419.28 Net lending(+)/net borrowing (-)
1020679.69 Column total 1020679.69
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Chart 5.2 : Output,gross value added, savings and net lending
(million TK.)
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- C. Sequence of accounts for group 47
5.13. Production Account
Gross Value Added (GVA) is the balancing
item. The following table recorded Tk.
4171325.51 million as output and at the same
time, gross value added appeared to be Tk.
1o . 3538453.84 million.
Table 5.13: Production Account, 2019
(Million TK.)
Users Transaction Resources
Output (basic price) 4171325.51
632871.67 Intermediate consumption
3538453.84 Gross Value added
4171325.51 Column total 4171325.51
5.14. Generation of Income Account
/
Operating surplus/ mixed income is a
! balancing item of the generation of income
/ accounts. From table 5.14 , it is seen that the

average gross operating surplus/mixed income
appeared to be Tk. 2905143.79 million.

Table 5.14 : Generation of Income Account, 2019

Million TK.
Users Transaction Resources
Value added 3538453.84
632871.67 Compensation of employees
438.38 Taxes less subsidies on product

2905143.79

3538453.84

Other taxes less subdies on production
Gross operating surplus/ mixed income
Column total

3538453.84
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5.15. Allocation of primary income account

The allocation of primary income shows the
derivation of national income. The primary
incomes include taxes less subsidies on
production  and property income (rent,
interest, dividend, etc.). As can be seen from
the following table, the balance of primary

( income stood at Tk. 2824921.41 million.
Table 5.15: Allocation of Primary Income Account, 2019
MillionTK.
Users Transaction Resources
Operating surplus/ mixed incomed 2905143.79

9.42 Taxes less subsidies on production
84926.99 Property income 4714.03
2824921.41 Balance of primary income
2909857.82 Column total 2909857.82

5.16. Secondary distribution of income

account

) The secondary distribution of income account
shows the derivation of disposable income
from the balance of Brlmary income by takin

into account redistri

taxes, social

ution of income throug
security contributions and

benefits, and other transfers. The secondary
distribution of income accounts is shown in
the table below. Disposable income is a
balancing item of the income account. It is
evident in the table below that the disposable
income was Tk. 2822463.71 million.

Table 5.16 : Secondary Distribution of Income Account, 2019

Million TK.
Users Transaction Resources
Balance of primary income 2824921.41
2457.70 Current taxes on income and wealth
Social contribution
Social benefits
Other current transfer

2822463.71 Disposable income, net

2824921.41 Column total 2824921.41

5.17. Use of income account

The use of an income account shows
disposable income as a resource. Disposal
income is obtained from the secondary
distribution of income account. The balancing
item of the use of income account is savings.
It is transpired from Table 5.17 that the
savings (gross) appeared to be Tk. 2822463.71
million . It may be noted that in this case,
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disposable income and gross savings are the
same as the final consumption is zero.

Table 5.17: Use of Income Account, 2019

(Million TK)
Users Transaction Resources
Disposable income,net 2822463.71

Final consumption expenditure

2822463.71 Saving, gross
2822463.71 Column total 2822463.71

5.18. Capital account

The capital account shows how saving and

capital transfers available to fund capital

- formation and capital consumption with net
lending or borrowing as the balancing item. It

is revealed from the following table that the

' net lending appeared to be Tk. 2817616.98
1o : million. This indicates that the grouop 47 of
trade sector is providing financial resources to

other sectors of the country’s economy.
Table 5.18 : Capital Account, 2019

Million TK.
Users Transaction Resources
Saving,Gross 2822463.71

4183.41 Gross fixed capital formation

Change of inventories

Acquisation less disposal of valuables

663.32 Acquisation less disposal of non-produced/nonfinancial

assets

Capital transfers, receivable

281761

282246

Capital transfer, payable
6.98 Net lending(+)/net borrowing (-)
3.71 Column total 2822463.71

5000000
4000000
3000000
2000000
1000000

0

Chart 5.3: Output, gross value added, operating surplus,savings and
net lending ( million TK.)

Output  Intermediate Gross Value Operating Savings Net lending
consumption  added surplus (+)
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D. Sequence of accounts of trade sector

5.19. Production account

Gross Value Added (GVA) is the balancing

item. The following table recorded Tk.

5609007.84 million as output and at the same

time, gross value added appeared to be Tk.
roo ' 4794732.26 million.

Table 5.19: Production Account, 2019

(Million TK.)
Users Transaction Resources
Output (basic price) 5609007.84

814275.58 Intermediate consumption

4794732.26 Gross Value added

5609007.84 Column total 5609007.84

5.20. Generation of income account
/ Operating surplus/ mixed income is a
balancing item of the generation of income
accounts. From table 5.20 , it is seen that the
average gross operating surplus/mixed income
appeared to be Tk. 4054196.58 million.

Table 5.20 : Generation of Income Account, 2019

Million TK.
Users Transaction Resources
Value added 4794732.26
739931.73 Compensation of employees
603.95 Taxes less subsidies on product
Other taxes less subdies on production

4054196.58 Gross operating surplus/ mixed income
4794732.26 Column total 4794732.26

5.21. Allocation of primary income account

The allocation of primary income shows the
( derivation of national income. The primary
) incomes include taxes less subsidies on
production  and property income (rent,
interest, dividend, etc.). As can be seen from
the following table, the balance of primary
income stood at Tk. 3968509.09 million.
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Table 5.21: Allocation of Primary Income Account, 2019

MillionTK.
Users Transaction Resources
Operating surplus/ mixed incomed 4054196.58
34.4 Taxes less subsidies on production
91540.63 Property income 5887.54

3968509.09 Balance of primary income
4060084.12 Column total 4060084.12

5.22 Secondary distribution of income
account

The secondary distribution of income account
shows the derivation of disposable income
from the balance of primary income by taking
into account redistribution of income through
taxes, social security contributions and
benefits, and other transfers. The secondary
distribution of income accounts is shown in
the table below. Disposable income is a
balancing item of the income account. It is
evident in the table below that the disposable

: oo income was Tk. 3964502.46 million .

Table 5.22 : Secondary Distribution of Income Account, 2019

Million TK.
Users Transaction Resources
Balance of primary income 3968509.09
4006.63 Current taxes on income and wealth
Social contribution
Social benefits
Other current transfer

3964502.46 Disposable income, net

3968509.09 Column total 3968509.09

5.23. Use of income account
The use of an income account shows
disposable income as a resource. Disposal
income is obtained from the secondary
distribution of income account. The balancing
item of the use of income account is savings.
It is transpired from Table 5.23 that the
savings (gross) appeared to be Tk. 3964502.46
(). . . , million. It may also be noted that in this case,
disposable income and gross savings are the
same as the final consumption is zero.
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Table 5.23 : Use of Income Account, 2019

Million TK
Users Transaction Resources
Disposable income,net 3964502.46

Final consumption expenditure

3964502.46 Saving, gross
3964502.46 Column total 3964502.46

5.24. Capital account

The capital account shows how saving and

capital transfers available to fund capital

formation and capital consumption with net
1 lending or borrowing as the balancing item. It
is revealed from the following table that the
net lending appeared to be Tk. 3958130.69
million . This indicates trade sector is
: providing financial resources to other sectors

of the country’s economy

Table 5.24 : Capital Account, 2019

Million TK.
Users Transaction Resources
Saving,Gross 3964502.46

5421.71 Gross fixed capital formation

Change of inventories

Acquisation less disposal of valuables

950.06 Acquisation less disposal of non-produced/nonfinancial
assets

Capital transfers, receivable

Capital transfer, payable

3958130.69 Net lending(+)/net borrowing (-)
3964502.46 Column total 3964502.46

Chart 5.4: Output, valueadded ,savings and net lending
(Million TK.)
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Table 01: Distribution of Establishments by Types of Headships

Type of establishment Number of Male Female Percentage
establishments | headed | headed distribution
Male Female
headed | headed
45-Wholesale, retail trade and repair of 171714 171355 359 | 99.79 0.21
motor vehicles
46-Wholesale trade, except motor vehicles 287729 287045 684 | 99.76 0.24
47-Retail trade, except of motor vehicles 3487203 | 3475552 | 11651 | 99.67 0.33
Total 3946646 | 3933952 | 12694 | 99.68 0.31

Table 2: Distribution of Establishments by Status of Registration

Types of establishments Number of Percentage distribution
establishments
Registered Not Registered Not registered
registered
45-Wholesale, retail trade and repair of 124942 46772 94.89 511
motor vehicles
451-Sale of motor vehicles 613 33 88.57 11.43
452-Maintenance and repair of motor 27837 3592 95.81 4.19
vehicles
453-sale of motor vehicles parts and 19303 845 64.60 35.40
accessories
454-Sale, maintenance and repair of 77189 42302 72.76 27.24
motorcycles, scooters, auto-rickshaws,
rickshaws & related parts and accessories
46-Wholesale trade, except motor vehicles 230084 57645 79.97 20.03
461-Wholesale on a fee or contact basis 5130 673 88.40 11.60
462-Wholesale of agricultural raw 35288 25143 58.39 41.61
materials and live animals
463-Whole of food, beverage and tobacco 83926 15494 84.42 15.58
464-Wholesale of household goods 44485 5233 89.47 10.53
465-Wholesale of machinery, equipment 5880 109 98.18 1.82
and supplies
466-Other specialized wholesale 54527 10721 83.57 16.43
469-non-specialized wholesale trade 848 272 75.71 24.29
47-Retail trade, except of motor vehicles 2527985 959218 72.49 27.51
471-Retail sale in non-specialized sectors 1025024 313518 76.58 23.42
472-Retail sale of food, beverages and 465055 264032 63.79 36.21
tobacco in specialized stores
473-Retail sale of automobiles fuel in 12007 1429 89.36 10.64
specialized stores
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Types of establishments Number of Percentage distribution
establishments
Registered Not Registered Not registered
registered
474-Retail sale of information and 81545 4182 95.12 4.88
communication equipment in specialized
stores
475-Retail sale of other household goods 308001 56971 84.39 15.61
and equipment in specialized stores
476-Retail sale of cultural and recreation 44389 7967 84.78 15.22
goods in specialized stores
477-Retail sale of other goods in 498819 | 117629 80.92 19.08
specialized stores
478-Retail sale via stall and markets 17797 23957 42.62 57.38
479-Retail trade not in stores, stall or 75348 169533 30.77 69.23
market
Total 2883011 | 1063635 73.05 26.95
Type of Number Percentage distribution
establishment gcsn %3?-0;95355'_9 = %%’-%EU;?EESDEQ S
S @ S 3 2325 2 g BaB3| aB<232Z| 8
Ss |Z=| 2E2|S TS = BaGLZ 2R BST|-| T
g £<| ZR%®3 L 4<| 33°% 3
=1 =1 3. c © =
45-Wholesale, 167074| 1684| 2689 33 17| 218 171714/97.3 1.0 1.6 0.00, 0.00; 0.1 100.0
retail trade and
repair of motor
vehicles
451-Sale of motor 513 17, 66/ 33 17, O 646/ 79.5| 2.6/ 10.3] 5.1 2.6/0.00[ 100.0
vehicles
452-Maintenance 30756 0 673 O 0 0 31429 97.90.00, 2.1 0.00{ 0.00/0.00{ 100.0
and repair of motor
vehicles
453-sale of motor 19584 141] 423 O 0 0 20148 97.2] 0.7} 2.1 0.00[ 0.00/0.00{ 100.0
vehicles parts and
accessories
454-Sale, 116220, 1526| 1526/ O 0] 218 119491|97.3] 1.3 1.3/ 0.00[ 0.00, 0.2| 100.0
maintenance and
repair of
motorcycles,
scooters, auto-
rickshaws,
rickshaws &
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related parts and
accessories

46-Wholesale
trade, except motor
vehicles

262390

5710

18020

798

370

441

287729

91.2

2.0

6.3

0.30

0.10

0.20

100.0

461-Wholesale on
a fee or contact
basis

4962

336

505

5803

85.5

0.00

5.8

8.7

0.00

0.00

100.0

462-Wholesale of
agricultural raw
materials and live
animals

52932

882

6175

441

60431

87.6

1.5

10.2

0.00

0.00

0.70

100.0

463-Whole of
food, beverage and
tobacco

87799

3874

77147

99420

88.3

3.9

7.8

0.00

0.00

0.00

100.0

464-Wholesale of
household goods

49064

654

49718

98.7

0.00

13

0.00

0.00

0.00

100.0

465-Wholesale of
machinery,
equipment and
supplies

5771

109

109

5989

96.4

0.00

1.8

1.8

0.00

0.00

100.0

466-Other
specialized
wholesale

60812

924

2957

185

370

65248

93.2

1.4

4.5

0.30

0.60

0.00

100.0

469-non-
specialized
wholesale trade

1049

30

40

1120

93.7

2.7

3.6

0.00

0.00

0.00

100.0

A7-Retail trade,
except of motor
vehicles

3403717

47374

27327

884

2509

5392

3487203

97.6

1.4

0.00

0.10

0.20

100.0

471-Retail sale in
non-specialized
sectors

1312551

16244

6498

1624

1624

1338542

98.1

1.2

0.50

0.00

0.10

0.10

100.0

472-Retail sale of
food, beverages
and tobacco in
specialized stores

699083

24003

6001

729087

95.9

3.3

0.80

0.00

0.00

0.80

100.0

473-Retail sale of
automobiles fuel in
specialized stores

13436

13436

100.

0.00

0.00

0.00

0.00

0.00

100.0

474-Retail sale of
information and
communication
equipment in
specialized stores

84682

1045

85727

98.8

0.00

1.2

0.00

0.00

0.00

100.0
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475-Retail sale of 356070 3561| 5341 0 0 0] 364972 97.6) 1.0 1.5/ 0.00; 0.00/0.00, 100.0

other household

goods and

equipment in

specialized stores

476-Retail sale of 51218 0 1138 O 0 0] 52356|97.8 0.00, 2.2| 0.00[ 0.00{0.00] 100.0

cultural and

recreation goods in

specialized stores

477-Retail sale of 604950 2653| 7075/ 884| 884 0] 616448 98.1 0.40, 1.1 0.10; 0.10/0.00] 100.0

other goods in

specialized stores

478-Retail sale via 40613 913} 228/ O 0 0] 41754/97.3 2.2/ 0.50| 0.00[ 0.00{0.00; 100.0

stall and markets

479-Retail trade 241114 0 O O 0[3767| 244881| 98.5/ 0.00/ 0.00| 0.00| 0.00; 1.5/ 100.0

not in stores, stall

or market

Total 3833181| 54768148035(1716| 2895(6051/3946646| 97.1| 1.4/ 1.2| 0.00] 0.10{0.20{ 100.0

Table 04: Employment Size in Trade Sector, 2018
(Number)
. Full time workers Part time workers
Types of establishments
Male Female | Total Male | Female | Total

45-Wholesale, retail trade and repair of motor vehicles 565624 | 4246 | 569870 20020 677 20697
Working owner/partner 248838 | 2602 | 251440 4054 0 4054
Unpaid family worker 33180 0 33180 3639 0 3639
Manager/Administrative officer 21196 316 21512 0 0 0
Sales staff 222724 | 1327 | 224051 10583 443 11025
Others 39687 0 39687 1744 235 1979
46-Wholesale trade, except motor vehicles 748325 | 13797 | 762122 | 181112 | 10448 | 191559
Working owner/partner 296418 2696 | 299114 | 19652 2627 22280
Unpaid family worker 46745 4303 51048 | 15937 3776 19713
Manager/Administrative officer 68132 2866 70998 | 11717 0 11717
Sales staff 308841 2641 | 311482 | 80318 1806 82125
Others 28189 1291 29480 | 53487 2238 55726
47-Retail trade, except of motor vehicles 5888331 | 183763 | 6072094 | 695156 | 120293 | 815449
Working owner/partner 3361823 | 49903 | 3411726 | 120024 | 14106 | 134130
Unpaid family worker 513947 | 52336 | 566283 | 253910 | 39460 | 293369
Manager/Administrative officer 188498 | 31089 | 219587 286 0 286
Sales staff 1567540 | 50435 | 1617974 | 292745 3647 | 296392
Others 256523 0| 256523 | 28192 | 63080 91272
Total 7202280 | 200486 | 7214857 | 896288 | 131417 | 1027706
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Table 06: Employment Size in Trade Sector, 2019

(Number)
Employment Type Full time worker Part time worker
Male Female | Total Male Female Total

45-Wholesale, retail trade and repair of motor 565624 4383 570007 23573 1136 24710
vehicles

Working owner/partner 248838 2768 251606 4048 224 4272
Unpaid family worker 33180 0 33180 4290 218 4508
Manager/Administrative officer 21196 537 21733 0 0 0
Sales staff 222724 1075 223799 12838 677 13515
Others 39686 0 39686 2399 17 2415
46-Wholesale trade, except motor vehicles 780736 10246 790982 184722 13051 197774
Working owner/partner 304580 1543 306123 18937 2268 21205
Unpaid family worker 50817 3196 54013 17445 3335 20780
Manager/Administrative officer 70521 2866 73387 10426 1109 11535
Sales staff 324751 2641 327392 85398 2546 87943
Others 30067 0 30067 52517 3795 56312
47-Retail trade, except of motor vehicles 6093730 164112 | 6257843 651196 135407 786604
Working owner/partner 3443129 34352 | 3477480 117038 17499 134537
Unpaid family worker 565185 44638 609822 239480 50096 289576
Manager/Administrative officer 201730 29159 230890 286 0 286
Sales staff 1628788 55964 | 1684752 271840 3249 275089
Others 254898 0 254898 22552 64563 87115
Total 7273352 176136 | 7449488 859492 149595 1009087

Table 07: Intermediate Consumption, 2019
(Million Tk.)
45-Wholesale,
retail trade 46-Wholesale | 47-Retail trade,
Types of expenditure and repair of | trade, except except of motor Total
motor motor vehicles vehicles
vehicles

Building/structure rental 10982.11 32597.64 193325.6 236905.4
Iéﬁ?s&%r;/t”;:‘gglne”es and 1120.14 2581.98 3168.78 6870.9
Electricity, Water & Gas 3772.44 5537.96 50433.35 59743.75
Fuel consumption 555.14 1299.09 7558.65 9412.88
Container & packaging 43.37 971.15 3836.88 4851.4
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45-Wholesale,
retail trade 46-Wholesale 47-Retail trade,
Types of expenditure and repair of | trade, except except of motor Total
motor motor vehicles vehicles
vehicles
Travel expense 1669.57 10936.22 22434.04 35039.83
I(;";‘PSF’O”/ SRR = e 1495.05 18975.35 63646.84 84117.24
Petty repair and maintenance 1079.81 899.72 8887.23 10866.76
Vehicle (tax token) 59.24 216.31 242.97 518.52
Subscription paid 150.92 496.59 3838.74 4486.25
Donation 342.65 1382.03 7539.33 9264.01
Stationery & accessories 614.52 1223.56 7413.25 9251.33
Entertainment expense 1776.16 3954.71 21041.39 26772.26
Advertisement & publication 244.08 84.26 1412.93 1741.27
Postage, telecommunication & 285.7 1270.12 6639.35 8195.17
internet
C & F charge 1247 7193.59 15051.37 23491.96
Warehouse rent 691.03 3683.98 10665.14 15040.15
Others including raw materials 9249.33 52721.39 205735.8 267706.5
Total 35378.26 146025.7 632871.7 814275.60
(Million TK.)
Types of establishments Sale value of| Purchase Gross Gross
goods value of margin | margin as a
goods sold percent of
sale value
45-Wholesale, retail trade and repair of motor vehicles
451-Sale of motor vehicles 305640.39 257522.96 | 48117.43 15.7
452-Maintenance and repair of motor vehicles 95026.06 76533.13 | 18492.93 19.5
453-sale of motor vehicles parts and accessories 416754.49 381395.43 | 35359.06 8.5
454-Sale, maintenance and repair of 454985.56 384503.48 | 70482.08 15.5
motorcycles, scooters, auto-rickshaws, rickshaws
& related parts and accessories
Total 1272406.50 | 1099955.00 | 172451.5 13.6
46-Wholesale trade, except motor vehicles
461-Wholesale on a fee or contact basis 481227.25 448682.74 32544.51 6.76
462-Wholesale of agricultural raw materials and 817094.17 727389.78 89704.39 10.98
live animals
463-Whole of food, beverage and tobacco 1120303.51 | 1040780.58 79522.93 7.10
464-Wholesale of household goods 869166.31 802897.05 66269.26 7.62
465-Wholesale of machinery, equipment and 60826.91 53481.99 7344.92 12.08
supplies
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Types of establishments Sale value of| Purchase Gross Gross
goods value of margin | margin as a
goods sold percent of
sale value

466-Other specialized wholesale 9423633.26 | 8457077.61 | 966555.65 10.26

469-non-specialized wholesale trade 13461.84 12528.76 933.08 6.93

Total 12785713.26 | 11542838.52 | 1242874.74 9.72

47-Retail trade, except of motor vehicles

471-Retail sale in non-specialized sectors 4661496.32 | 2706614.98 | 1954881.34 41.94

472-Retail sale of food, beverages and tobacco in | 1973289.57 | 1418160.47 | 555129.10 28.13

specialized stores

473-Retalil sale of automobiles fuel in specialized 434502.69 398336.43 36166.26 8.32

stores

474-Retail sale of information and 327230.68 309414.53 17816.15 5.44

communication equipment in specialized stores

475-Retail sale of other household goods and 1741215.95 | 1242644.66 | 498571.29 28.63

equipment in specialized stores

476-Retail sale of cultural and recreation goods 116656.18 80720.54 35935.64 30.80

in specialized stores

477-Retail sale of other goods in specialized 3193580.65 | 2248601.62 | 944979.03 29.59

stores

478-Retail sale via stall and markets 124399.94 84215.92 40184.02 32.30

479-Retail trade not in stores, stall or market 644709.32 614993.79 29715.53 4.61

Total 13217081.28 | 9103702.93 | 4113378.36 31.12

Table 09: Gross Margin as a Percent of Sale Value for Retail Sale by type of product groups

Commodities

Gross Margin as%o of Sale value

1) (2)

Edible oil 13.77
Dairy product (milk and milk product) 11.42
Salt 17.95
Soft drink (Coca-Cola, Pepsi, Sprite, Fanta, Sunkist, 7UP, etc.) 14.04
Mineral water 13.33
Cigarette 23.57
Biri (a cheap locally made cigarette) 6.27
Weaving textile/ madur 16.85
Jute textile/carpet 14.03
Handloom textile/lungi/ gamsa 16.89
Garments 15.42
Knitwear (knitted fabrics, hosiery items, underwear, outerwear, 16.37
gloves, socks, etc.)

Tanning and finishing leather 16.99
Leather footwear 18.72
Particle board 24.54
Paper/cartoon 29.08
Books (a written or printed work) khatas 15.55
Petroleum Products 7.41
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Commodities

Gross Margin as% of Sale value

1) (2)

Fertilizers 11.59
Paint and varnish 18.37
Perfumes and cosmetics/ soap and detergent 19.80
Match/ agorbati/mombati 29.77
Medicine 27.85
Tire tube 17.22
Rubber footwear/ other rubber products 17.90
PVC product/plastic product/bucket 18.52
Melamine (utensils/plates/cups/dishes) 16.23
Glass sheet 9.43
Tiles (wall tiles/floor tiles, vitrified tiles) 5.15
Ceramic 16.93
Cement 7.16
Bricks/Bali/Pathor 21.80
Laptop/computer/TV/Calculator/ Call bell/Watch/Mobile 26.68
Wire and cable 18.26
Electric bulb 86.79
Electric appliances/electric fan 14.46
Agricultural machineries (power tiller/water 15.51
pump/transplantor/harvester/rotavator/rice and wheat reaper,

etc.)

Motorbike, parts, repair 29.28
Parts and repair of cycle/van/auto rickshaw 15.62
Metal furniture 12.82
Wood furniture 24.63
Plastic furniture 14.36
Ata/Suji 13.16
Sports items 38.85
Pesticides 8.67
Rice 10.04
Dal/Badam 15.28
Vegetables 19.75
Ada/Piaz/Rosun/Dhania/Jira/Halud/Darchini, etc. 14.58
Fruits 18.87
Pan/Tamak/Jarda/Supari 19.10
Bas/Shan/Wood/Bet/Jarupati 20.34
Fish 20.63
Alu (different types) 22.78
Chanachur/chips/ ice-cream/ noodles/chocolate 18.64
Flowers/Garisajano 26.34
Sweets (different types) 22.25
Lep-toshok/Balish and related goods 14.41
Other groceries (not classified elsewhere) 19.25
Fast-food (Beguni/Alurchap/Barger/Pizza, etc.) 95.39
Umbrella 16.67
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451
452
453
454

461
462
463
464
465
466
469

471
472
473
474
475
476
477
478
479

(Auto mobile fuel)
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( )
() () )
/ (building/structure)
/ /
(Transport/machineries and equipment)
(Cost for land and space lease)
(travel)
/ / (transport/loading/unloading cost)
(Petty repair and maintenance)
( )
/
( I

(Taxes and Fees),

(VAT)
/ (Tax on product)

(Tax on production)
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(Other Income)

(Rent)

: (Rental)

/ (rental)

(Own account fixed capital formation)

(Other receipts not elsewhere classified)

(Raw materials)

(Work-in-Progress)

(Finished Products)

(Goods for Resale)

(Other Materials & Supply)
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